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Site-Seeing,
Itineraries and
Cultural Heritage

padouand’adoption, fascinantet
trop peu étudié, mais démontre de
fagon fort nuancée comment Giusto
utilise lamétapeinture etlaréflexion
médiale pour commenter des enjeux
politiques cruciaux de son temps, a
Padoue. Plusaunord encore (ce qui
démontre, parailleurs, I'étendue du
terme «Renaissance» dans le titre
del’ouvrage), Erik Eising propose
unericheetintéressante généalo-
giedelareprésentation dela pein-
turede chevaletdans les peintures
néerlandaises duxvesiécle, méme
sises observations souffrent parfois
légérement dusyndrome de I’homeo-
sisdécrit par Steinberg, latendance
deshistorien-nesdel’artadiscerner
dessimilarités entre des choses qui,
dans les faits, sontdissemblables.
Finalement, Anna Degler s’intéresse
auxattributs dessaint-es, surtoutaux
yeux ensorcelants tenus, comme il
sedoit, dans lamain de Sainte Lucie,
dansune peinture du Ferrarais Fran-
cescodel Cossa, cetartiste amoureux
desdétailsintrigants. A traversle
conceptderridien duparergon, Degler
propose un parcours convaincant
relianttechnique picturale, maté-
rialité des pigments et séduction
duregard—une métaphore parfaite
pour cetouvrage splendide, ot la
virtuosité théorique desauteur-es,
combinéeavecla beauté trés maté-
rielle del’objet-livre, finissent
immanquablement par nous inspi-
reretnousséduire.

Itay Sapir est professeur au Département

d’histoire de I'art de I'uQam.
—sapir.itay@ugam.ca
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Shelley Hornstein’s Architectural Tour-
ism: Site-Seeing, Itineraries and Cultural
Heritage s a thoughtful, insightful,
and compelling book that explores
the relationship between architec-
ture and tourism from the 1800s up
to the present day. In her examina-
tion of how buildings and monu-
ments simultaneously temptand
compel tourists to visit, the author
offers a series of case-study analyses
of “key global icons of ‘spectacular’
architectural sites,” such as the Taj
Mahal, the Eiffel Tower, and the Bil-
bao Guggenheim. In her assessment
of such sites, Hornstein calls atten-
tion to key guiding factors that help
shape tourists’ planned, idealized,
and (ideally) realized journeys or,
more precisely, “site-seeing.” More-
over, she locates such factors within
larger frameworks, analysing the
evolution of heritage preservation
and conservation on a global scale,
the development and marketing of
tourism photography, the growth of
the designer museum, and architec-
tural tropes projected and promoted
in film, television, and websites.
Tourists in the twenty-first cen-
tury, according to Hornstein in chap-
ter one, entitled “‘Oh the Places
You’ll Go!”” are typically enticed to
visit monumental places and archi-
tectural sites by print, televisual, and
digital media, including websites
and apps such as Instagram and
Twitter. Such virtual enticements are
framed primarily by the architecture
that defines or distinguishes those
places, and they are packaged and
sold as “a holistic cluster of cultures”

(13). The lure of a place is most effect-
ively conveyed by the potential sen-
sorial experience of the architecture:
“[s]ighting cannot and should notbe
limited to the visual: itis an all-con-
suming verb that is about motion,
the auditory, the tactile, in short, the
sensorial response to the site” (21). In
other words, tourism operators, trav-
el agents, and site managers choose
how to market and activate architec-
tural sites, promoting these places
and spaces as those which offer tour-
ists different physical sensations so
that they might liberate themselves
physicallyand mentally from the
stresses of daily life. As Hornstein
puts it, “when we travel to visit, see,
experience, smell, taste, and trans-
portourselves to another place...we
are shaken out of complacency—or
perhaps routine—and fall victim
to—wittingly or unwittingly—that
which beckons elsewhere” (41). She
proceeds to unpack the charismatic
aspects or potential enticements
(sights, sounds, smells, etc.) of places,
calling attention to the meaning of
tourism when viewed through “the
lens of architecture and place” (42).
The thematic chapters move from
broad and expansive conceptual
examinations to increasingly focused
analyses. Chapter two, “World Herit-
age Sites and What We Choose to
Remember,” explores the concept
of heritage and issues surrounding
heritage preservation, conservation,
and tourism as deployed by organ-
izations such as the United Nations
Educational, Scientificand Cultur-
al Organization (UNEScO, est. 1945),
International Council on Monu-
ments and Sites (IcOMOS, est. 1965),
and The Venice Charter for the Con-
servation and Restoration of Monu-
ments and Sites (1964). In looking
back at these organizations and their
contributions to tourist itineraries,
she connects their mandates, proto-
cols, and activities to the advent of
sustainable tourism in the twenty-
first century. Issues of sustainabil-
ity, heritage, conservation, and mass
tourism all point to “a complex
and relational consideration of the
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correspondence between travel
and ethics, or, the ethics of travel”
(66). To make her points, Hornstein
looks to the Fez River project, more
specificallya “remediation” pro-
jectundertaken by architect Aziza
Chaouni, in the Sebou River Basin in
Fez, Morroco, a World Heritage Site.
In her initial site analysis, Chaou-
ni took into account the river and
its ecology as well as the socio-eco-
nomic concerns of the city. The pro-
jectresulted in the restoration of the
area’s canals, banks, and rainwater
retention basins, as well as built
wetlands, that collectively signal, in
Hornstein’s words, “Chaouni’s own
civic responsibility [and dedication]
to green and sustainable architec-
ture, ecology, adaptive re-use—com-
bined with the historical practices of
Fezand its ancient past” (80).
Chapter three, “Romancing the
Stone: The Guidebook and Archi-
tectural Place,” examines how
guidebooks and venues that offer
pre-packaged tourist itineraries
deploy narratives thatappeal to
particular classes. Guidebooks con-
taining travel itineraries, Hornstein
argues, originally developed “asa
response to consumer demand for
the new leisure class of intellectuals,
entrepreneurs and industrialists [in
the 1830s] who may have had the
means but not necessarily the time”
(101) to curate their travel route(s).
Advising tourists to visit sites as ele-
ments of iconic circuits, these guide-
books contained “well-honed ideas
of how to promote, commodify or
marketa place” (103). The author
goes on to explain that, as the trad-
ition continued into the twenty-first
century, “[hJow we see and know
aplace depends on the learned or
personalized viewpoint suggestions
notonly in guidebooks, but equally
through other forms of seductive
images on social media, word-of-
mouth promotion, films, books,
and festivals (103—4). Chapter four,
“Monuments as Intangible or Tan-
gible Heritage Tourism,” expands
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significantly on this point with the
author’s exploration of the ways in
which digital media have galvan-
ized and shaped “the touristicturn
in remembering events of the past,
both publicand private” (123).

The fourth chapter, in fact, offers
amost impressive and timely analy-
sis in that it links virtual memorial
touristic turns with museologic-
al approaches, particularly those
advanced in 2020, that depend upon
technological and digital approach-
es to maintain their public presence
and programming. In March 2020,
publicand cultural institutions
around the world closed their doors
to help prevent large gatherings of
people and aid in slowing the spread
of the novel coronavirus (covip-19).
These galleries and museums quick-
ly supplemented the lack of physical
access with digital resources, such
as social-media feeds, 3-D gallery
tours, curators’ and artists’ talks on
video, online exhibitions and image
banks of institutional collections,
seemingly democratizing access to
significant cultural events, exhib-
itions, and programs. Accordingly,
in the context of the current digital
age, Hornstein suggests that “[t|he
proliferation of memorials during
this...‘ memory turn’ seems to have
resulted in a determination to make
the material more present” (125).

In other words, social media has
enabled the dissemination of experi-
ences at memorial sites, acting as
mediating tools for more expansive
collective memories and the gen-
eration of “itineraries, or memory
routes, for tourism, to memorialise
orindividually or collectively (group
tours) recall events that have taken
place” (129). Case in point—Horn-
stein looks to the 2014 Tower of Lon-
don memorial, Blood Swept Lands and
Seas of Red, as a prime example of “a
new high in collective remembrance
through social media.” Ceramic art-
ist Paul Cummins and stage designer
Tom Piper developed the concept
and realization of this participatory
artinstallation; both intended for
the memorial to be remembered

even after it came down after a period
of four months. More than 800,000
ceramic poppies were “planted” on,
at, and around the Tower of London,
each symbolizing a British military
death in World War I. During its dis-
play period from July to November
2014, according to Hornstein, every
online British newspaper featured
photographs and articles about the
site-specific installation, as did the
Tower of London website, and both
artists’ websites. And so, as Horn-
stein writes, “This particular memor-
ial captured the collective imagina-
tion of locals and tourists as a result
of aesthetic and nostalgic senti-
ment to memorialise heightened by
the fixed timeframe of its existence,
which now circulates only through
social media venues” (132).

In Chapter five, Hornstein
explores architectural branding mod-
els, particularly those inspired by the
Guggenheim Bilbao and the subse-
quent “Bilbao effect.” Designed by

“starchitect” Frank Gehry, the Guggen-
heim Museum Bilbao opened to the
publicin1997 and wenton to become

“an architectural monument-as-
vehicle of cultural memory and spec-
tacular design in modern times” (134).
Over the course of the late 1990s and
early 2000s, the sculptural, undulat-
ing exterior received so much “photo-
graphic press distribution” (134) that
itspawned a new label referring to
spectacular architectural structures
designed and builtin its wake, the
Bilbao effect. Significantly, Hornstein
characterizes the Guggenheim Bilbao
as “asite of transnational identity...to
the extent that it differs dramatically
from the sense of local identity that
museums of longstanding and great
respect, such as the Louvre, convey”
(135).

Chaptersix, “No Place Like Home,”
explores shifts in preferred trav-
el accommodations, from luxuri-
ous, multi-starred hotels around
the world to repurposed historic
buildings and, most recently, to the
ascending popularity of rental prop-
erty companies, such as Airbnb, that
promote the concept of “home” away
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from home. Hornstein concludes
her study with Chapter seven, “To
End with an Exceptional Architec-
tural Tourism Story,” examining
architectural tourism in photog-
raphy. Pointing out how commer-
cialized images were initially first
de-peopled to show sites at what
was perceived to be their best advan-
tage, she takes into account how
the preferential style has evolved to
become part of “our personal and
collective networked digital resour-
ces” (168); the architecture cap-
tured in photographs functions as
apartof one’s own image archives,
allowing people to look back,
remember, and narrate their own
stories and share their experiences.

Notable in this thought-provok-
ingand persuasive studyis Horn-
stein’s arguably purposeful over-
sightof prominent publications that
examine tourism, heritage and archi-
tecture, such as Kevin Meethan’s
Tourismin Global Society: Place, Culture,
Consumption (Palgrave 2001), Laura-
jane Smith’s The Uses of Heritage (Rout-
ledge, 2006), and George Yudice’s The
Expediency of Culture: Uses of Culturein
theGlobal Era (Duke University Press,
2003). Rather, she builds heranaly-
sisupon morestaid scholars, such
asJohn Urry, Dean MacCannell, and
Andreas Huyssen, tonameafew. In
sodoing, herwriting, analyses, and
insights come together to make for
an engaging study, one that offers
inspiring critical insightsand con-
sideration for whatto do, where to
go, and whyin the monthsandyears
tocome. ¢
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