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ABSTRACT
This study compares the usage of Social Networking Sites 
(SNS) in two non-Anglophone settings. A longitudinal 
mixed-method approach was designed to gather data 
face-to-face with Gen Y and Gen Z participants in Lyon 
(France) and St Petersburg (Russia) between 2011 
and 2018, by means of survey, forum and focus groups. 
The initial differences observed in user behaviour were 
no  longer apparent by 2018. Noticeably similar user 
behaviour reflected converging SNS consumption. From 
the findings, we identify socio-technical changes that 
influence SNS usage, in order to produce a typology of 
user behaviours for identifying user segments.

Keywords: Gen Y, Gen Z, SNS (social networking sites) 
usage, ICT

Résumé
Cette étude compare l’utilisation des sites de réseaux 
sociaux (SNS) dans deux contextes non anglophones. Une 
approche longitudinale à méthode mixte a été développée 
pour la collecte de données en face à face avec des 
participants de la Génération Y et Z à Lyon (France) et à 
Saint-Pétersbourg (Russie) entre 2011 et 2018, par le biais 
d’enquêtes, de forums et de groupes de discussion. Les 
différences observées initialement dans le comportement 
des internautes n’étaient plus apparentes en 2018. Des 
comportements d’utilisateurs visiblement similaires 
reflétaient une consommation convergente de SNS. 
À partir des résultats, nous identifions les changements 
socio-techniques qui influencent l’utilisation des SNS, 
afin de réaliser une typologie des comportements des 
utilisateurs pour identifier les segments d’utilisateurs. 

Mots-Clés :  Génération Y, Génération Z, utilisation des 
SRS (sites de réseaux sociaux), TIC.

Resumen
Este estudio compara el uso de los sitios de redes sociales 
(SNS) en dos entornos no anglófonos. Se diseñó un 
enfoque longitudinal de método mixto para recopilar datos 
cara a cara con los participantes de la Generación Y y la 
Generación Z en Lyon (Francia) y San Petersburgo (Rusia) 
entre 2011 y 2018, mediante encuestas, foros y grupos de 
discusión. Las diferencias iniciales observadas en el 
comportamiento de los usuarios dejaron de ser evidentes 
en 2018. Un comportamiento de usuario notablemente 
similar reflejaba un consumo de SNS convergente. A partir 
de los resultados, identificamos los cambios sociotécnicos 
que influyen en el uso de las SNS, con el fin de elaborar 
una tipología de los comportamientos de los usuarios para 
identificar los segmentos de usuarios. 

Palabras Clave: Generación Y, Generación Z, uso de SNS 
(redes sociales), TIC.
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Advances in Information Communication Technologies (ICT) have attracted much 
interest from scholars and practitioners, particularly in the field of “social 
technologies”: social media and social networking sites or SNS (Panteli & Marder, 
2017; Hackley, Hackley, & Bassiouni, 2018; Mubarak & Quinn, 2019). However, 
prior studies of ICT usage neither reflect nor predict current consumer practises 
(Macedo, 2017). This study builds on “brick-in-the-wall” research into evolving 
trends in ICT usage (Kheir et al., 2018), namely SNS—focusing on Gen Y and 
Gen Z in two non-Anglophone countries (Lichy, 2016; Panteli & Marder, 2017), 
while acknowledging the subtle role played by language in international manage-
ment (Brannen, Piekkari & Tietze, 2017).

Technology and user behaviour evolve in tandem (Li, 2015; Fuenfschilling & 
Binz, 2018); social technologies have shifted communication from mass to social 
(Flanagin, 2017), bringing about new consumer behaviour (Hennig-Thurau, Hofacker 
& Bloching, 2013), a new philosophy (Lichy & Kachour, 2014), new business models 
(Hackley et al., 2018) and intensifying user interaction (Miller, 2020). Mihailidis 
and Viotty (2017, p. 441) suggest SNS users are “spending an increasing amount 
of time in homophilous networks where contrarian views are few and far between”. 
This view resonates with the “echo chamber” effect, which metaphorically 
describes how users prefer to interact with ideologically-aligned peers, to share 
only certain ideas, information and beliefs (Dubois & Blank, 2018). Homophily in 
SNS is generating new user behaviours (Hennig-Thurau et al., 2013) that can be 
interpreted as micro digital cultures adapted to local context. Acknowledging 
Simonson (2015) who studied consumer-generated content, and Kozinets (2016) 
who highlights the diversity of ICT user needs, this study responds to calls for 
further research into cross-generation usage of SNS (Panteli & Marder, 2017) 
and consumption of social technologies (Lomborg, 2017).

The value of a network is closely tied to the number of users connected within 
it. The conventional wisdom about network value embodied in Metcalfe’s Law, 
which states that its value is proportional to the square of the size of the network. 
In contrast, Reed’s Law observes that network value, particularly social networks, 
grows with the number of groups it supports. SNS use these laws to put a value 
on their growing networks. However, not all users are equal in SNS, with the 
result that the idea of increasing value of a network based on increasing con-
nectivity is flawed because it suggests an ideal yet unrealistic interpretation—as 
demonstrated by Zhang, Liu and Xu’s (2015) comparison of Tencent (China’s 
largest social network) and Facebook (the world’s largest social network).

Taking a socio-technical perspective, the focus is at the user level in two 
non-Anglophone countries in which American tech giants exist alongside local 
SNS that are linguistically- and culturally-adapted for local users. To better 
understand fragmentation of SNS user behaviour (Cheong, 2009; Fuenfschilling 
& Binz, 2018), our objective is to identify socio-technical changes that influence 
SNS usage, in order to produce a typology of user behaviours. Socio-technical 
change recognises that technical and human/social aspects are tightly bound and 
inter-connected (Moss, 2014). It denotes processes of institutional transition that 
account for the co-evolution of technology and society (Fuenfschilling & Binz, 2018), 
and is therefore relevant for investigating SNS usage in different contexts.

Studies of ICT usage in non-Anglophone contexts serve as a reminder that 
non-native speakers attach invisible meanings to information exchanged in English 
(Cohen & Kassis-Henderson, 2017). While the “gap in the current literature 
regarding language usage in global social media” (Singh, Lehnert, & Bostick, 
2012, p.698) is outside the scope of our study, it is worth noting that “local language 
preferences for social media usage are strong across the world” (ibid, p.698). As 
advocated by Vaiman and Brewster (2015, p. 155), “it is very difficult, both theor-
etically and empirically, to prove that all values related to human behaviour and 
attitudes at a workplace are determined by culture”. The notion of culture in 
international management is articulated by Leung and Morris (2015, p.1044), 
“situational cues, not cultural distance based on personal value endorsements, 
shape individual behavior through activated schemas and norms”. There are 
therefore limitations of explaining SNS user behaviour using the essentialist 
model of language and culture (McSweeney, 2002; Cohen & Kassis-Henderson, 
2017). Given that cultural identity is just one dimension of self-identity (Yagi & 
Kleinberg, 2011), a more holistic approach is needed for researching SNS usage.

The context for this study is France and Russia, two countries that succeeded 
in creating new social order through “momentous upheaval” (Skocpol, 1976, 
p. 175). We compare Lyon-based SNS users in France with St Petersburg-based 
SNS users in European Russia which is the western part of the Russian Feder-
ation, located in Eastern Europe (Mälksoo, 2009). In addition to introducing 4G 
technology at the same time, offering ubiquitous computing (Bhalla & Bhalla, 
2010), France and Russia have similar traits of caution, reticence and unwill-
ingness to compromise. Both countries “think big and consider they have an 
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important role to play—a ‘mission’ in world affairs” (Lewis, 1997, p. 233), which 
led the president of France to seek a rapprochement with Russia (Moïsi, 2019). 
This policy of open arms on the part of Macron is a realistic statement of the 
ongoing interests of France and the rest of Europe (Lasserre, 2019).

The remainder of the paper is divided into a review of relevant literature, 
methodology, results, discussion, management implications, limitations and 
further research and conclusion.

Literature Review
The Technology-Driven Lifestyle
ICT have shaped how individuals interact interpersonally and with technology 
(Kumar, Amit, & Arindam, 2017). Studies emphasise how users connect “on a 
24/7 basis through platforms such as Facebook, LinkedIn, Twitter, Google, 
Instagram, and YouTube” (Ireland, 2015, p.157). While the terms are used inter-
changeably, social media refer to the use of web-based and mobile technologies 
for interactive dialogue (Powers & Vera-Zambrano, 2017), whereas SNS are a 
social structure with people joined by a common interest (boyd and Ellison, 
2007). These platforms are used for commercial purposes (Zhang et al., 2014) 
and networking (Hennig-Thurau et al., 2013) as well as for sharing behavioural 
details (i.e., likes/purchases) and personal information with other users (Kehr, 
Wentzel, and Mayer, 2013). They provide a vector for collective formations 
including networks and communities (Dolata & Schrape, 2014) that constitute 
a socio-technical environment (Cheong, 2009), wherein SNS represent one form 
(Fuenfschilling & Binz, 2018). An examination of how technical and human/social 
aspects are interwoven (Emery & Trist, 1960; Tanis, Van Der Louw & Buijzen, 
2017) can further the understanding of user behaviour in different contexts (Hajli 
et al., 2017), when both “social” and “technical” aspects are treated together as 
interdependent parts (Cartelli, 2007).

The literature in marketing, sociology, psychology and information manage-
ment has traced evolution in SNS usage (Yadav and Pavlou, 2014; Hennig-Thurau 
et al., 2013; Kozinets et al., 2010; Li, Cheng, and Teng, 2020); yet, the impact of 
local context and generation cohort has been under-researched. Identifying 
current user trends is important for understanding the ongoing digitalisation 

of the economy (Fernández-Sanz, 2017; Lichy & Stokes, 2018), especially with 
the changes occurring worldwide due to the COVID-19 pandemic (Raker, Zacher 
& Lowe, 2020; Somma et al., 2020). It is vital that business, government and 
policy-makers keep abreast of evolving user trends in order to develop digital 
solutions for the benefit of society.

The Disruptive Force of Younger Generations
This study focuses on young adult SNS users: Gen Y born 1977-94 and Gen Z born 
1995–2012 (Kim-Choy & Holdsworth, 2012; Dhopade, 2016; Strauss & Howe, 2000). 
The notion of generational difference was pioneered by Mannheim (1952) who 
described a generation as a cohort raised in the same general chronological, social 
and historical setting. The position in time and impact of certain common experiences 
and life-events are central in articulating generational commonalities (Loroz & 
Helgeson, 2013; Nichols & Wright, 2018), including SNS usage (Kim-Choy and 
Holdsworth, 2012; Dhopade, 2016). Generational cohorts share common attitudinal, 
preferential, emotional and dispositional similarities (Kupperschmidt, 2000).

Gen Y have been branded “Millennials” (Strauss & Howe, 2000), “Echo Boomers” 
(Shaw & Fairhurst, 2008), “Generation Next” (Martin, 2005), “Digital Generation”, 
“Generation E”, ‘N-Gens” (Martin, 2005; Naim & Lenka, 2017b) and “Gen Me” 
(Twenge, 2006). However, “Millennials” and “Gen Y” are the most popular terms, 
often used interchangeably (Stewart et al., 2017). In contrast, Gen Z has been 
labelled “iGen”, “The Founders”, “Plurals”, “Post-Millennials”, “Screenagers”, 
“Centennials” and “the Homeland Generation” (Robb, 2017). Studies of Gen Z often 
originate from practitioner literature (see Turner, 2015), to explain the changing 
workforce as older generations—Baby Boomers and Gen X—prepare for retire-
ment (Ozkan & Solmaz, 2015).

Gen Y and Z are the most digital-literate cohorts (Lowe, Levitt, & Wilson, 
2008; Kim & Hahn, 2012). They are comfortable embracing technological innov-
ation (Venkatesh, Thong & Xu, 2012; Naim & Lenka, 2018) and struggle to 
conceptualise a world without the Internet (Ozkan & Solmaz, 2015). The 
“always-on” mind-set of younger generations has contributed to their ability to 
multitask (Cardoso-Leite, Green, & Bavelier, 2015), switching between smart-
phones and tablet computers (Turner, 2015). They are visual communicators 
(Issa & Isaias, 2016; Wilkinson, 2016), connected via social networks (Conole, 2010) 
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and collaborative platforms (Kwok & Yang, 2017), and are comfortable disclosing 
personal information online (Li, Cheng and Teng, 2020).

There are many online activities that they should know not to engage in, but 
still do, such as falling victim to phishing scams (Malbon, 2013) or fake news 
(Smolkin, 2007). They sometimes appear unaware of the potential dangers of 
over-sharing information (Van de Pas & Van Bussel, 2015; Li et al., 2020), doubting 
that employers and recruiters will check data retrieved online (Benraïss-Noailles 
& Viot, 2012). Their upbringing, need for instant gratification, and 24/7 connectivity 
have shaped their exorbitant expectations from the workplace (Naim & Lenka, 
2017a). Technology reports (e.g., TechCrunch) suggest that Gen Y and Z leverage 
SNS to benefit career development via sites like Branchout and Silp, which allow 
users to discover career opportunities through their friends who facilitate 
introductions into organisations (Butcher, 2012). The way in which Gen Y and Z 
engage with ICT reveals their values, attitude and behaviour (Kopanidis & Shaw, 
2014). They harbour a sense of immediacy and hold high hopes of employers, 
which has spawned the label “high-maintenance generation” (Martin, 2005).

An overarching idea in the literature is that younger generations form a cohort 
of like-minded individuals who behave in a predictable manner (Valentine & 
Powers, 2013; Haddouche & Salomone, 2018). There is a tendency to propel the 
myth that a certain behaviour can be ascribed to a generation—yet, there are 
as many differences between generations as within a generation (Lichy, 2012).

The online environment is constantly fragmenting into new user segments 
(boyd & Ellison, 2007; Kallas, 2020), partly as a result of ongoing migration away 
from global networks to local platforms (Coëffé (2017)—such as Skyrock, Zenly, 
Plato (in France) and VKontakte, Odnoklassnik, Moi Mir (in Russia)—and partly as 
a result of new user behaviour (Hennig-Thurau et al., 2013; Hackley et al., 2018) 
and deviant user behaviour (Mubarak & Quinn, 2019). In line with socio-technical 
change in France and Russia, local SNS offer linguistically- and culturally-adapted 
alternatives to American tech giants such as GAFAM (Smyrnaios, 2016). To illustrate, 
while Google is positioned as the most widely used search engine worldwide 
(Yahoo, Bing and Ask, far behind, are nevertheless undergoing constant develop-
ment), we are witnessing the rise of local search tools by language and country 
(Singh et al., 2012; Cohen & Kassis-Henderson, 2017), such as LeMoteur and Quant 
in France, and Yandex and Sputnik in Russia (Pimienta & Prado, 2016).

ICT Usage in France and Russia
Using a framework of institutional analysis (Alston, et al., 2018; Slusarciuc, 
2019), it is possible to gauge the impact of administrative structures on ICT 
usage in France and Russia, by examining forms of state intervention, the 
organisation of markets and firms, the impact of interest groups, legislation 
and bureaucracy, as well as “soft” forms of knowledge transfer and policy 
entrepreneurship undertaken by think-anks, consultancy firms, foundations, 
and the university sector (Ladi, 2000). Socio-technical systems often develop 
institutional rationalities that are diffused via international networks (Fuenfschil-
ling & Binz, 2018), such as defence technology (Kim and Blank, 2019), energopower 
(Tynkkynen, 2019) and economic sanctions against firms that violate the right 
to privacy and data protection (Vanberg, 2020). The notion of institutional iso-
morphism that explains peer pressure applied on firms (DiMaggio and Powell, 
1983) has resonance for individuals (Vanden Abeele et al., 2014; Ilakkuvan et al., 
2019), in the sense that individual SNS user behaviour can be attributed to legal 
or political regulatory pressures. Examples include sanctions against LinkedIn 
in Russia, underscoring the intersection of geopolitics and cybersecurity, and 
restrictions on Facebook and Twitter in France to stop spreading fake news 
during an election campaign (Gaumont, Panahi & Chavalarias, 2018).

In France, the consumption of SNS has been shaped by legislative control in 
contrast to self-regulation (Breindl & Kuellmer, 2013; Vendil Pallin, 2017). The 
adoption and usage of ICT has been arduous—partly as a result of obstacles to 
innovation such as inadequate and ossified infrastructure (Galia & Legros, 2004) 
but mostly as a result of the socio-cultural context (Lesourne & Randet, 2006; 
Lichy & Merle, in press)—since any change to routine leads to uncertainty and 
is therefore avoided (Kuhn, 2011). Further barriers include a general lack of 
interest in standardising Internet infrastructure, insufficient investment from 
French companies and poor networking among decision-makers (Proulx, 
2005)—all of which contributed to sluggish uptake (Fondeur & Lhermitte, 2006).

A ministerial enquiry into the slow pace of digital adoption in France explains 
that the problem is neither in terms of the equipment nor implementation of 
advanced technologies; rather, it is in the practices and ability to use technology 
to collaboratively develop and deliver services online (Lemoine, 2014). Another 
explanation is that French citizens take time to adapt to technological innovation, 
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owing to their Cartesian orientation (Kambouchner, 2020; Lichy & Merle, in 
press); they need a stable and controllable environment (Deroin, 2010). Above 
all, there is more competition than co-operation for developing technological 
solutions collaboratively (Chantepie, 2017; Lichy & Merle, in press).

Although France has been described as a nation lacking digital dexterity 
(Kondratov, 2018), the use of SNS has grown steadily. Coëffé (2017) estimates 
32% of French citizens use instant messaging and 56% use social media, of 
whom 84% are under 40 years old. Acknowledging that statistics do not distinguish 
between active and inactive usage, Facebook remains popular (27.4m visits/
month or 8.4m visits/day), followed by YouTube (25m visit/month or 4.4m visits/
day), Pinterest (6.9m visits/month or 500,000 visits/day) and Twitter (5.8m visits/
month or 600,000 visits/day); almost a fifth of French users follow brands via 
social media but fewer than 11% will post a comment online, 25% would use 
social media to boycott a company—see Statistica (2019).

Furthermore, there is an overall distrust of Facebook-sponsored ads (La Fond-
erie, 2012) and a preference for offline shopping among young French consumers 
rather than online shopping, contrary to evolving trends in other countries (Pujol, 
2014). The rise of French mobile consumer apps such as Zenly and Tribe reflects 
the growing interest in linguistically- and culturally-adapted technology. Other 
examples include Qwant—a French-language search engine (Tisserand-Barthole, 
2013); LeMoteur—from Orange, formerly France Télécom; DAZOO FR—a search 
engine for French and Francophone websites; and Exalead—owned by Dassault 
(Pimienta & Prado, 2016).

Turning our attention to Russia, it can be difficult to obtain reliable data on 
SNS usage. State control of the media is a sensitive topic, as it deals with “the 
internet as an alternative medium for information diffusion, communication and 
mobilisation” (Lonkila, 2008, p. 1126) and thus raises important issues concerning 
the building blocks of Russian national identity: citizenship, state—society 
relations, power and gender. Relying on media commentary such as Oshkalo 
(2014) and Russian Internet Forum (2019), local SNS dominate the market: namely, 
Одноклассники [“Classmates” in English, rebranded “OK”], Вконтакте (VKontakte, 
shortened to VK) and LiveJournal which is seen as “an important means of 
personal expression and social and political activism” for educated Russians 
and the Russian diaspora (Lonkila, 2008; Enache, 2015).

The Federal Security Services “FSB” (main successor to the USSR’s KGB) 
can intercept any communication—from the largest email provider Mail.ru to 
“OK” and “VK” (Soldatov & Borogan, 2015)—intensifying the legislation that 
requires bloggers with over 3,000 daily followers to register with the government 
(Stone, 2014). The concern is that blogs provide an alternative public sphere for 
civic discussion and organisation that differ from mainstream sources of infor-
mation (Lonkila, 2008; Etling, Roberts, & Faris, 2014). There is an ongoing 
problem with trust and information quality rooted in Russian (and, hence, Soviet) 
information-handling practices (Chepaitis, 2002; Enache, 2015), exacerbated by 
Internet oligarchs (Lonkila, 2008; Mamut, 2008; DeMartino, 2014; Culnane et al., 
2019). Thus, “the FSB-oligarchic alliance that dominates both the state and the 
economy excels at finding ways to pressure ICT companies to provide the needed 
access to data flows” (Maréchal, 2017, p.34).

Russia is one of the few countries in which its own national networks are 
more popular than global networks. “OK” and “VK” are market leaders in Russia, 
and competition is fierce. Popular among Russian-speaking communities 
worldwide, VK offers the same multilingual services as Facebook, but also 
allows users to upload photos and videos, and view pirated copies of domestic 
and foreign films dubbed into Russian. The use of social technologies offers 
valuable insights into context-specific user behaviour and political preferences 
of citizens (Ceron et al., 2014). Russian SNS played a key role in the intense and 
coordinated disinformation campaign surrounding the Ukraine crisis (Euromaidan 
Press, 2014; Ionatamishvili & Svetoka, 2015) and other geopolitical incidents 
(Suslov, 2014; Maréchal, 2017), underscoring institutional isomorphism (DiMaggio 
and Powell, 1983).

For both France and Russia, the consumption of local SNS can be interpreted 
as preservation of national identity (Lichy & Ramphort, 2019), challenging 
American hegemony (Maréchal, 2017). In today’s international workplace, 
managers need to understand how employees engage with SNS; this is relevant 
for attracting and recruiting Gen Z, as well as for retaining Gen Y (Lowe et al., 
2008; Wong, Wan, & Gao, 2017), and especially for managing online collaboration 
across the different generations that co-exist in the workforce (Lichy, 2016). 
Managers also need to be aware of how younger generations use SNS to develop 
and extend their self-identity (Belk, 2013; Hackley et al., 2018) through being 
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part of an international community online (Goulding, Shankar, & Canniford, 2013) 
or brand community (Ordun, 2015). Individuals span boundaries by fluidly drawing 
on the resources of their multiple identities to orientate their behaviour in a 
specific situation (Yagi & Kleinberg, 2011).

Based on the literature, the following research question is formulated: 
Comparing France and Russia, what socio-technical changes influence SNS usage 
among Gen Y and Gen Z? By answering this research question, we identify 
socio-technical changes that influence SNS usage, in order to produce a typology 
of user behaviours.

Methodology
Drawing from Hökby et al. (2016), a longitudinal data collection was chosen to 
explore evolution in ICT usage between 2011 and 2018 across Gen Y and Z. A 
mixed-method approach was used, involving: (1) a pilot study with a survey (in 
2011), (2) a forum (in 2013), (3) focus group discussions (in 2018). The intention 
of the pilot study was to generate data from each generation concerning routine 
consumption of ICT. A post-survey forum was then organised in 2013 during 
which Gen Y and Gen Z were confronted with the survey results from 2011. 
Finally, with the results of the forum, focus groups were organised five years 
later in 2018 with Gen Z only, as they now represent a significant proportion of 
the workforce using SNS, to ascertain the evolution of SNS user behaviour. 
Focus groups are a suitable tool for complementing the forum data and are 
often used in qualitative research to reveal differences in perspective between 
groups of individuals through the social interaction of a group (Kitzinger, 1994; 
Barbour, 2008; Stokes & Wall, 2014). One of the key features is group dynamics; 
the type and range of data generated through social interaction is often richer 
than data obtained from one-to-one interviews (Guest et al., 2017). Although 
online commentators—such as Viard (2017) and Coëffé (2017)—have “measured” 
ICT usage, they fail to distinguish between “active users” and “inactive users”, 
fake profiles and people with multiple profiles on the same SNS. This omission 
produces inaccurate data, generating an unrealistic snapshot of usage. Hence, 
the need for focus groups, to ascertain further information on how and why 
Gen Z engage with social media and SNS.

The procedure followed for each step is detailed hereafter.

Pilot study with a survey. In 2011, we conducted a pilot study with “block-release” 
apprentices (i.e., graduate trainees, working full-time and attending a manage-
ment development course part-time) in Lyon and St Petersburg. Owing to the 
lack of reliable information regarding the social media environment, we developed 
a survey from the literature available to create initial knowledge. The survey 
questions were intentionally broad to elicit information on routine ICT usage. 
Using a snowball effect to collect data, the survey was first distributed to the 
“block-release” apprentices and yielded 236 responses from different gener-
ations: Baby Boomers (N=57; 61% female), Gen X (N=63; 65% female), Gen Y 
(N=73; 59% female) and Gen Z (N=43; 60% female)—from which we chose to 
focus on Gen Y and Z, as they represent a growing proportion of the workforce. 
This distribution of ICT usage per generation in 2011 is representative of the 
users at that time, with the eldest Gen Y being 34, and eldest Gen Z being 16 
years old.

Forum data collection procedure. Next, the survey findings were presented at a 
forum organised in September 2013 in both locations (i.e., Lyon and St Petersburg) 
to the same participants of 2011 (i.e., block-release apprentices), to whom the 
survey was administered on a voluntary basis at first, then using the snowball 
effect to collect further data. A forum gives participants a chance to communicate 
and exchange their experience and opinions (Im & Chee, 2006)—which, in the case 
of our forum, gave the participants an opportunity to discuss the survey findings 
in depth, adding more detail to enable validation of the understanding of SNS 
usage. Comments raised by the participants in the forum were transcribed 
manually, as written quotations and notes, and translated into English by the 
authors, then checked by a linguist. Then, the comments raised in the forum were 
manually sorted thematically using Template Analysis (King & Horrocks, 2010) 
to generate a number of major themes (see tables 2a & 2b). Full and equal attention 
was given to each comment with the aim of identifying interesting aspects that 
formed the basis of repeated themes. Coloured highlighter pens were used to 
make notes on each transcript being analysed; attention was paid to surrounding 
data to avoid losing context. Two additional academics were asked to analyse the 
transcripts independently in order to reduce bias while developing the themes.

Focus groups data collection procedure. Five years later, six focus groups were 
held mid-2018 face-to-face with the Gen Z participants (i.e., also block-release 
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apprentices); 3 groups in Lyon and 3 groups in St Petersburg, composed of six 
participants each and maintaining equal gender split. The intention was to gather 
contemporary views on SNS usage; the aim was not to compare generational 
differences per se but to investigate the thoughts, experiences and behaviours 
of Gen Z regarding the themes raised during the 2013 forum. Comments raised 
by the participants in the focus group discussions were transcribed manually 
from video recordings and translated into English by the authors, then checked 
by a linguist. The same procedure as the forum comments was used to analyse 
focus group discussions.

Results
2011—Pilot Study: ICT Usage By Generation
In 2011, we observed an overall increase in the amount of time spent on ICT by 
the younger generations: Gen Y and Gen Z (Table 1 & Figure 1). To confirm this 
observation, we ran a Multinomial Logistic Regression on SPSS with “Spent 
Time on ICT” as a categorical outcome and “Generation” as the categorical 
factor to explain the variation. Results indicate that, in 2011, users were more 
likely to spend time on ICT if they were younger (R2 = .12 (Cox & Snell), .13 
(Nagelkerke) Model χ2(12) = .30, p < .003). In particular, whether a user was a 
Baby Boomer significantly predicted whether h/she spent an hour or less on 
ICT (b = 2.82, Wald χ 2(1) = 5.58, p < .018; odds [Exp(B) = 16.80; CI95% [1.62: 
174.51]] compared to other generations (p>0.5). In contrast, Gen Y and Gen Z 
spent at least 2 to 5 hours on ICT [b = 2.64, Wald χ 2(1) = 5.87, p < .015; odds 
(Exp[B] = 14.12; CI95% [1.66: 200]) but not significantly more [p>0.5] at that time. 
These first results indicate that across the generations, Gen Y and Gen Z had 
already integrated SNS usage into their routine behaviour, evidenced by the 
large part of their time dedicated to it. 

2013—Forum: SNS are Perceived and Used Differently in France and Russia
Referring to Table 2a [Highlights], the comments raised in the forum reflect 
divergence in the perceptions of SNS, main attributes and main drawbacks of using 
SNS. The Lyon-based participants cited the practicality and convenience of using 
SNS for undertaking professional and non-professional activities, acknowledging 
the wide choice of devices and platforms available, and appearing aware of the 

potential dangers of SNS usage. In contrast, the St Petersburg-based participants 
mentioned the novelty of using SNS for communicating beyond borders and 
accessing free online services, while recognising the inconvenience of hackers.

Referring to Table 2b [forum analysis], consensus was reached among the 
participants on four core themes in each setting: lassitude, distrust, boredom, 
deviant user behaviour of SNS [in France] and fascination, novelty, access to infor-
mation, freedom of speech [in Russia]. The themes reveal Gen Y interpretations 
of SNS consumption, as well as their attitudes and thoughts. At that point in 
time, 2013, many new users were flocking to SNS, generating new online 
communities and new user behaviours—including networking, creating online 

TABLE 1

Time Spent on ICT per Generation 

Baby 
Boomers 

(N=57)
Gen X 
(N=63)

Gen Y 
(N=73)

Gen Z 
(N=43)

Total 
(N=236)

An hour or less 12,3% 4,8% 2,7% 2,3% 5,5%

Between 2 to 5 hours 29,8% 20,6% 27,4% 2,3% 21,6%

Between 6 to 10 hours 24,6% 28,6% 20,5% 34,9% 26,3%

Between 11 to 20 hours 24,6% 23,8% 26,0% 32,6% 26,3%

More than 20 hours 8,8% 22,2% 23,3% 27,9% 20,3%

Total 100% 100% 100% 100% 100%
Source : Descriptive findings from the survey (in 2011)

FIGURE 1

Overall type of site visited by Gen Y & Gen Z* 
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identity, building trust in the online environment, multitasking across different 
devices [personal and professional], as demonstrated by Hennig-Thurau et al. 
(2013). The participants acknowledged the ease and convenience of SNS for 
keeping in touch with others worldwide, yet disliked marketing efforts via SNS, 
namely advertising and prospecting—confirming Dolata et al. (2014).

The limits of commonality were evidenced in the participants’ interpretations. 
The Lyon-based participants did not perceive SNS as a novelty; they demonstrated 
a more functional usage of SNS for sharing content, accessing information and 
identity building. Furthermore, they indicated a certain cynicism regarding the 
use of SNS for attention-seeking and people-watching, and an awareness of 
the manipulation of SNS for subtly stalking other users. By contrast, the St 
Petersburg participants identified SNS as an alternative channel for communi-
cating [rather than a main channel], perceiving SNS as the epitome of the 
post-modern global lifestyle. They raised a further issue concerning users 
whose voice and expertise are being shared and recognised online. Finally, both 
sides raised negative comments on the potential security breach that these 
platforms allow, as well as the intrusiveness of advertising and the increasing 
use of personal data. Tables 2a and 2b summarise the findings.

2018—Focus Groups: SNS Usage Defined by Gen Z
By 2018, there were no observed differences in SNS usage that could be attributed 
to the essentialist model of language and culture [McSweeney, 2002; Cohen & 
Kassis-Henderson, 2017]. There was commonality in the comments raised by 
the participants in Lyon and St Petersburg, indicating converging SNS usage, 
in contrast to the data collected in 2011 and 2013.

The focus groups encouraged dynamic debate among the participants by 
creating smaller group discussions. We divided the data gathered into two tables: 
What we do on SNS [Table 3] and How and why we use SNS [Table 4].

In their descriptions of routine activities undertaken via SNS [Table 3], the 
participants in each setting referred to eight common themes: online identity, 
extended self, compartmentalisation, disclosure, participation in online brand 
communities, dark sides, self-promotion, conformity. These themes underscore 
the importance attached to creating and managing the online profile, having 
multiple SNS accounts for sharing diverse aspects of daily life, distinguishing 

action from thoughts, the notion of sharing personal content and identifying 
with like-minded others, and the need to belong [conform] to the online com-
munity. They also recognised potential dark sides of SNS usage including 
oversharing content and deviant user behaviour.

In their explanations of routine activities undertaken via SNS [Table 4], the 
participants in each setting cited nine expressions of how they manage user-gen-
erated content [UGC] and interactivity, and why they use SNS: profile picture, status 
updates, personal opinions, brand communities, undesirable traits, “you are what you 
post”, social crutch, intergenerational, renegades who shun SNS]. These themes offer 
further insights into their SNS-driven lifestyle, including using SNS as a channel 
for visually expressing personality, updating other users regarding a particular 
service, project or person, maintaining dialogue, showing allegiance, recognising/
avoiding undesirable user behaviour, taking ownership for UGC, acknowledging 
the fake veneer of SNS, and perceptions of older and non-users.

TABLE 2A

Highlights of post-survey forum: user insights (in 2013)

Lyon-based participants St Petersburg-based participants
Perception 
of SNS

 - SNS are less of a novelty 
now,

 - Practical for using own 
devices to access SNS 

 - SNS usage is part of the modern 
“connected” lifestyle,

 - SNS offer an alternative channel of 
communication, endorsed by the 
emerging middle classes 

Main 
attributes

 - Convenience of keeping 
in touch with friends 
worldwide,

 - Option to offload or delete 
an app if no longer using it

 - Lure of having an outside window 
on the world,

 - Free services such as music & video 
streaming,

 - Any user can become a key opinion 
leader/ influencer 

Main 
drawbacks

 - Too many other platforms 
and apps to choose from,

 - Emerging unpleasant “dark 
sides” of SNS usage,

 - Too much advertising and 
prospecting on SNS

 - Accounts are regularly hacked
 - Users get too much advertising, 
prospecting and spam
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TABLE 2B

Gen Y 2013—forum analysis of their own behaviour from 2011-survey*

Lyon-based comments St Petersburg-based comments
 - social technologies are widely used by young adults
 - many apps are used concurrently
 - growing interest in 4G innovations
 - “voting with feet”: changes to privacy settings cause users to “switch off”
 - growing awareness of deviant user behaviour (e.g., voyeurism, stalking identity theft, 
hype, privacy scares, hacking, revenge porn, etc.)

 - too much advertising and marketing content on SNS
 - if one friend boycotts FB for a few weeks (to “get out of the public eye”), this triggers 
similar behaviour from 20–30 close friends

 - younger users are astute at navigating online, therefore faster and more targeted
 - users are fickle, switching from one platform to another; it only takes one person to 
criticize a site and everyone moves on to the next big “wow”

 - SNS are a means of social identity: herding or avoiding the same content

SUMMARY: Lassitude of using SNS, distrust, post-hype boredom, aware of deviant 
user behaviour

 - people are hooked on social technologies: a virtual window looking outside Russia
 - the novelty attracts new users to join global SNS, like Facebook, in Russia
 - users enjoy the free entertainment (music and film) provided by SNS
 - perceived benefits of using SNS outweigh dark sides: stalking, loss of privacy, hacking 
VK and selling data on dark web.

 - 4G technology embodies the post-modern global lifestyle
 - mounting deviance (trolling, phishing, cyber-bullying, etc.)
 - ordinary netizens can become international opinion leaders
 - SNS offer a platform for extraverts to broadcast random minutiae
 - SNS provide a practical communication channel (for the emerging middle classes) in an 
overtly-censored setting

 - SNS are increasingly used to coordinate social unrest, propaganda and political 
uprising

SUMMARY: Fascination of using SNS, novelty, access to information, freedom of speech, 
despite drawbacks

* The participants were shown their own results from the 2011 survey during the 2013 forum organised with the same sample. They were asked to comment on these results and to further explain whether their answers were 
still valid or if the context had changed and how.

TABLE 3

SNS usage defined by Gen Z from focus groups in 2018: What we do on SNS

Themes Definitions & verbatim examples

Online identity
Building and creating one’s identity requires utmost attention for choosing the appropriate profile picture (self-portrait or avatar), tone of message, frequency 
of updating profile picture, use of selfie or professional photography, posting user-generated content and clips. 

Extended self
Status updates are viewed as an extension of one’s self (more intimate and revealing) than a profile photo; oversharing is frowned on, seen as synonymous 
with attention seeking. More “friends” online than offline.

Compartmentalisation
Distinction between status updates (“what I am doing now”) and personal opinions (“what I think”). Awareness of keeping some opinions offline such as 
sexual suggestiveness and over-sharing of drunkenness, xenophobia or homophobia. Notion of using “PM me” (private message) as a pseudo-veiled cry 
for help/attention. 

Disclosure Older generations (Baby Boomers & Gen X) are perceived as “non-sharing” owing to being uninformed or overcautious, and “something to do with age”. 

Participation in online 
brand communities

Notion of “following” favourite brands and being part of brand communities. Conscious use of “like” to show brand affinity, aspiration and belonging (whether 
or not the brand is consumed).

Dark sides
Awareness of undesirable traits manifested on SNS such as instability, dependency, self-centredness, vanity and sycophantic behaviour, using SNS as a 
“crutch”; and, also, attention-seeking by tagging “friends” in content posted. 

Self-promotion 
Reflect the modern trend to broadcast one’s life via SNS and contribute to online reviews (replacing physical interaction)—clear need for constant 
communication and information sharing with a wide network of people. 

Conformity 
Pressure to be part of a recognised online in-group/community; not having an account on SNS is perceived as “suspicious”; being part of an online 
community—Snapchat, Instagram, Twitter or Pinterest—is considered critical. 
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TABLE 4

SNS usage defined by Gen Z from focus groups (in 2018): How and why we use SNS

User content
& Interactivity How users manage content & interactivity

Profile picture/
video

The profile picture conveys a user’s personality, real-time location and activity (socially and professionally)—ranging from poised selfies, “brand 
selfies” to professional portraits for self-promotion. Selfies are ideal for disclosing festive events, vacation settings, seasonal greetings, celebrations, 
parties, pets, sports, arts and family life. A profile video is used for publicising hobbies, humour, events and news updates. An anonymous profile 
picture sends out the wrong signal: “hiding behind the screen” and “it speaks volumes about the user”.

Status updates
Status updates are more private, revealing a user’s whereabouts, thoughts, what they are doing at the moment, such as views on job applications, 
their love life, political ideology, society, and reflections on how the day is going. Statuses are very mood-revealing, more common among outgoing 
people (inclined to divulge information) than among observer-bystander people (who tend to be more voyeur).

Personal 
opinions 

Personal opinions are aired via SNS. Users share intimate details of their private life, revealing their consumer profile and enabling businesses 
to anticipate their needs and wants based on the information posted. Some users thrive on creating sensation and suspense by posting a wild 
statement then adding ‘For more information PM (private message) me!’

Brand 
communities 

Brand communities offer users an interactive space to engage with a brand. Users “like” and follow their favourite brands and brand influencers, 
as a means of aspirational consumption and identity forming, though they may not consume that brand. Yet, the amplification of what brands say 
about themselves and the positive aspects others are saying about the brand are nothing more than an echo chamber.

Undesirable 
traits

Undesirable traits include behaviour that reflects emotional instability, vanity, attention-seeking, egotistical, sycophantic shallowness. Some users 
focus on their physical attributes to seek compliments from friends to increase their own self-esteem. They post provocative updates such as “look 
how hot/sexy I am” with the most seductive look on their faces. Boasting is common, such as “do you want to touch my triceps” (striking a pose for 
the camera), or “you can only imagine what kind of catch I am” (plus the seductive look). These users crave public reassurance to legitimise their 
efforts to be more influential. They are dependent on SNS, always tagging friends to widen their audience of potential followers.

“You are what 
you post”

“You are what you post” conveys how self-identity is formed and extended by user generated content and interactivity. SNS are the ideal channel 
for connecting with other users in real-time. There is an endless need to share and broadcast personal information to family, (close) friends and 
acquaintances. Users dedicate time and effort to curating and managing their identity (and privacy) in one of two ways: the “Chinese Wall” approach 
(when a user creates two individual online accounts to separate their personal and professional accounts) and the “Living Brand” approach (users 
have a single account for personal and professional life).

Social crutch

SNS provide a social crutch, encouraging self-inflicted pressure (a “herding” instinct) to be part of a group or community, for capturing the attention 
of others. Users often have more friends online than offline, deliberately associating with prominent figures in society or politics (radical or moderate) 
to assert their own views. They post about the groups that they belong to (corporate or community), religious affiliation (from radical to atheist) 
and sports clubs, to complement their personal/professional identity (confidentiality permitting); this level of content is invaluable for data analysts, 
both corporate or government. Our whole life is available at a click yet we remain oblivious.

Inter-
generational 

The “Old” generations (namely, Baby Boomers & Gen X) are more cautious of SNS; they avoid disclosing too much information and tend to keep 
their personal opinions and daily life private, together with their social views and political stance. Older users use SNS mainly to keep in touch with 
younger family members (who taught them how to use SNS).

Renegades 
who shun SNS

Most people want to be up-to-date and see what is happening online, to follow global trends, humorous videos and viral news. Renegades who 
shun SNS are people without an account face comments like “Really, how do you survive like that?” or “Seriously? I don’t believe you!” Given that SNS 
are a means to an end for communicating self-identity and achieving social recognition, anyone who chooses to stay offline is a marginal member 
of modern society.
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Next, using the approach put forward by Gabor (2009), we classified the focus 
group comments into relatively homogenous groups, to produce a typology of 
Gen Z user behaviours. Eleven distinct user types were identified (Table 5): the 
inactive/passive voyeur, the active/dynamic interactor, the social butterfly, the bling-
bling user, the over-sharer, the cocky know-all, the professional user/hobby-promoter, 
the NO-profile-picture, the I-don’t-care-for-that-account-but-I-have-one user, the 
iMessenger user, the serious clubber. The detailed descriptions provided in Table 5 
for each profile allows us to identify certain user types and traits that may lead 
to SNS dependency, dark sides and deviant user behaviour. The typology reflects 
the multiple, diverse user groups that exist to date, and the reliance upon SNS 
for continuous communication and sharing content; they give an indication of 
the complexity of managing Gen Z SNS consumption.

Discussion
In response to the research question, the SNS user behaviour observed in France 
and Russia has been shaped by both top-down adoption (institutional management 
of infrastructure and governance) and bottom-up deployment (based on local 
user needs and peer pressure among users). The pressure from peers (Vanden 
Abeele et al., 2014; Ilakkuvan et al., 2019) is a factor that is filigree (in watermark) 
throughout the study, although it was not the focus of investigation per se in the 
forum and focus group discussions. Peer pressure is an interesting phenomenon, 
hard to investigate, and needs more attention.

We identify a number of socio-technical changes that influence SNS usage, 
particularly the inception of 4G, local SNS and collaborative platforms, which work 
together to drive interactive dialogue, networking among people joined by a common 
interest, and sharing content. The changes in user behavior reflect the co-evolution 
of society and technology, epitomised by users engaging with digital devices via 
local SNS adapted to their needs. The findings also show that local SNS are used 
alongside global SNS, with the result that there is both convergence (similar user 
behaviour between users in France and Russia) and fragmentation (multiple 
identities and online communities) among Gen Y and Gen Z.

Based on the data collected, a number of socio-technical changes can be 
identified that influence SNS usage. In the 2011 Pilot study, the results indicate 
the extent to which Gen Y and Gen Z had already integrated SNS usage into 

their routine behaviour, alongside using other online services such as e-com-
merce platforms and information sites (see Table 1 & Figure 1). However, 
between 2011 and 2013, there was a shift in user expectations in France, 
reflected in a lassitude that can be partly explained by the growing caution 
and/or disinterest in certain SNS; and partly by concerns about data privacy 
and security. For example, in both settings there is evidence of homophilous 
networks (Mihailidis and Viotty, 2017) characterised by “echo chambers” 
(Dubois & Blank, 2018) in which users herd together on SNS or, conversely, 
boycott and avoid the same content on SNS (see Tables 2b & 2b). This seems 
to indicate that the pressure from peers is much greater than the influence 
of institutional structures (i.e., processes that operate within the socio-tech-
nical environment) in shaping user behaviour.

Yet, there is evidence of divergence in SNS user behaviour that can be attributed 
to institutional structures. For example, the issues raised by St Petersburg 
participants concerning the dark sides of SNS usage (i.e., VK user accounts 
being hacked and sold on the dark web) can be linked to the institutions that 
manage SNS in Russia, such as the FSB-oligarchic alliances (DeMartino, 2014; 
Maréchal, 2017). Divergence in user behaviour may also be caused by SNS 
design. Facebook is more user-friendly but VK offers numerous applications, 
live-streaming and sharing media files. At the time when Facebook was focused 
on profile pages and status updates, VK was functioning as Spotify, Facebook 
and YouTube combined. Despite the dark sides, VK retains users by offering 
Russian-language pirated entertainment including music and films. Many 
Russians prefer VK but feel coerced into having a Facebook account for prestige, 
social identity, and international networking. For the Russians, Facebook provides 
a “virtual window looking outside Russia”, but VK offers greater network value 
for Russian-speaking users than Facebook—c.f., Metcalfe’s and Reed’s laws 
(Zhang et al., 2015).

In France, Facebook appeared to be failing to engage with users, but for 
different reasons. For the French, Gen Y users grew weary of the marketing 
efforts and undesirable user behaviour, pointing to the need for Facebook to 
find a balance between passive listening and loss of privacy in order to attract 
new users. These observations indicate the extent to which both peer pressure 
and institutional structures are shaping user behaviour.
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TABLE 5

A typology of Gen Z SNS user behaviours

User type Description

the inactive/passive 
voyeur

Inactive/ passive voyeurs have an account but rarely log-on, preferring to observe rather than use SNS. They tend not to have a profile photo, and if they do, 
they keep it the same picture for a long time or use an avatar. They avoid posting status updates and revealing any tangible information about themselves. 
Often, they use a fake name or pseudonym. They stay present on SNS purely to keep informed of what other people are doing. In this category, the users are 
mostly introverts (but also includes parents of younger SNS users who create an account to keep track of their children’s daily activities).

The active/dynamic 
interactor

Active & dynamic interactors will be multitasking across different devices and platforms, always ready to interact instantly with others. In addition to regular 
status updates, they will change their profile photo about once a week, and more frequently for attention-seekers. They live on smartphones and tablet 
computers, sharing minutiae on diverse topics, to air views, debate, socialise, and post content such as a daily video clip. While they enjoy sharing information 
and connecting with peers, their behaviour can easily turn into addiction.

The social butterfly The social butterfly will communicate interactively with friends and family. They change their profile photo approximately once a month and typically publish 
regular status updates on their activities, lifestyle, pets and children, to highlight their social achievements.

The bling-bling user
Bling-bling users love to show that they have money and a high quality of life. They post status updates of having fun each weekend, driving luxury cars, 
wearing huge fine watches, even images of bank notes. They even “like” their own posts, photos and videos. Always, their profile picture is themselves and 
never anyone else or a close friend, because they have so few genuine close friends.

The over-sharer
Over-sharers post too much information on too many diverse topics, often via Instagram and Snapchat. Most of the time, they appear to be broadcasting their 
own content but on closer inspection, they are merely re-posting content (e.g., articles, photos, videos and locations) copied from other users’ pages. Nothing 
they post is ever original or even ground-breaking.

The cocky know-all
The cocky know-all is always online, claims to know everything about anything, likes to post all day long, tags friends on photos and videos, comments on 
every subject, and answers within 30 seconds on iMessenger. If you send them a post, they snap back “Yep, nice, I saw it 2 weeks ago”—but we all know that it 
cannot be true! Pure fake. This user typically has 5000+ Facebook friends but knows less than a tenth of them.

The Professional User/ 
Hobby-Promoters

Professional User/Hobby-Promoters are active on several different devices and platforms (especially LinkedIn and Twitter). Their goal is to make their account 
resemble a trustworthy source of information, in order to attract new followers who will “like” their content. The aim is to find new customers for their wares, often 
a side-line to their full-time job. They avoid posting non-professional images (e.g., social events), preferring to post content that appeals to the interests of the group 
(e.g., news updates). There is a planned schedule for regularly updating the profile picture and status, in an attempt to rouse interest and generate dialogue.

The NO-profile-picture 
User

NO-profile-picture Users (often older Gen Z) prefer to use an avatar or scenery picture instead of a photo. They enjoy the ease-of-use and convenience offered 
by SNS for keeping in touch with people who are close to them—usually next-of-kin and the extended family. They take care when choosing information to 
post, to give the right tone and impression to their online contacts. Users who want to keep their private life offline also belong to this group.

The I-don’t-care-for-
that-account-but-I-
have-one user

The I-don’t-care-for-that-account-but-I-have-one users have a profile picture (often several years out of date) to show that they exist, but they fail to see the 
need to use a recent photo or post status updates. They are typically inexperienced in selecting pertinent information to share. They have opted for not sharing 
their whole life on SNS but feel that they have to have an account.

The iMessenger user iMessenger users subscribed to popular SNS (often Facebook) several years ago but are now tired of it. However, they keep the account for chatting with 
friends and acquaintances via instant messaging. They no longer post or comment on content, or even wish friends “happy birthday” anymore! 

The serious clubber
Serious clubbers seek to enhance their social life and satisfy their hedonistic interests. When they post content, it is purely for publicising a social event to 
attend. Their friends who join in will post “harmless fun” photos of the clubber completely drunk with a glass or bottle at hand. They are regularly tagged on 
funny drunk pictures on Snapchat and Instagram, oblivious of the impact.

The stalker
Stalkers never post or comment, but read everything to keep updated with what is going on. They spend (a lot of) time on a SNS when they get bored, to kill 
time or to satisfy curiosity. They set up an account purely to observe, to stalk friends and even other people who are not friends, with a view to becoming friends 
in the future.

The addicted user Addicted users can be recognized by their frequently changing content (status updates and profile picture); their usage is obsessive and excessive. No further 
explanations needed. 
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From the 2018 findings relating to Gen Z only, we confirm previous literature 
that suggests Gen Z engage with SNS across many different devices and apps, 
often concomitantly (Cardoso-Leite et al., 2015) for networking (Butcher, 2012), 
interacting (Goulding et al., 2013; Ordun, 2015) and online identity building (Belk, 
2013; Hackley et al., 2018). In line with Belk (2013) and Hackley et al. (2018), 
findings confirm that Gen Z use SNS to enhance self-identity by forming and 
curating online identities (Goulding et al., 2013) that can be promoted to the 
wider online community (Ordun, 2015); they remain aware of the pros and cons 
of SNS usage, such as technological obsolescence being a fait accompli to replace 
the “old” with the “new”—hence the migration towards more recent SNS such 
as Snapchat, Instagram, Twitter or Pinterest.

The observed differences between Gen Y user behaviour (Tables 2a & 2b) and 
Gen Z user behaviour (Tables 3 & 4) can be explained by the generation effect 
and the socio-technical environment at that time. Gen Y and Gen Z were born 
into time periods marked by technological achievements (including Internet 
telephony, cellular phones, smartphones, streaming, and social networking). 
However, Gen Z grew up with mobile devices that shaped their user behaviour, 
as interpersonal communication and interaction through SNS became increasingly 
normalised. Thus, whereas there was emerging apathy among Gen Y towards 
SNS in the 2011–2013 time period, in contrast Gen Z perceived belonging to 
online communities as indispensable, in order to avoid suspicion.

These findings substantiate previous studies confirming that individuals differ 
in the features that they expect from SNS (Cardoso-Leite et al., 2015), the type 
and amount of personal information they disclose (Li et al. 2020), and the influence 
of peers (Vanden Abeele et al., 2014; Ilakkuvan et al., 2019) and processes that 
operate within the socio-technical environment (Cheong, 2009; Fuenfschilling 
& Binz, 2018). The findings provide information with which to develop management 
implications and a typology of user behaviours.

Management Implications
This study has implications for managers who are targeting Gen Y and Gen Z 
with marketing messages; it is worth noting that generational cohorts are 
defined by birth year, not current age. Hence, acknowledging Gen Y born 1977-94 
(today aged 27–44) and Gen Z born 1995–2012 (today aged 9–26), Gen Y are no 

longer “block-release” apprentices; that life stage is now dominated by Gen Z. 
Gen Y are now concerned about different issues and are receptive to a new set 
of marketing messages. Regardless of age, individuals will always belong to 
the generation into which they were born.

There are also implications for managers who line-manage Gen Y and Gen Z, 
in terms of understanding their SNS engagement. Gen Y and Gen Z will expect 
to use the latest interactive, mobile technology for work, life-long learning, and 
socialising. They are adept at multitasking across different devices and platforms, 
interacting in real-time with other users (Cardoso-Leite et al., 2015), using their 
own devices in tandem with corporate software. Given the ease with which Gen Y 
and Gen Z divulge information online (Li, Cheng and Teng, 2020), managers need 
to be aware of the issues it can lead to. Some Gen Y and Gen Z employees may 
need guidance to help avoid/reduce unwanted disclosure of information that 
may not seem harmful, yet could be potentially damaging for the individual and/
or for the employer’s reputation.

For effective communication with employees, managers need an awareness 
of intergenerational SNS user preferences (Lichy, 2016) and the user behaviour 
of future employees—i.e., job applicants and interns (Wong, Wan, & Gao, 2017). 
Managers need to recognise how Gen Y and Gen Z leverage SNS to enhance 
career development via sites like Branchout and Silp. Verifying user behaviour 
and online identity has become an imperative for employers (Benraïss-Noailles 
& Viot, 2012). While managers cannot “regulate” the user behaviour of employees, 
they need to participate in online dialogue, to build rapport and gain understanding 
of their colleagues’ online identity/identities, expectations and lifestyles (Peled, 
2011). In response to concerns raised by participants regarding dark sides of 
SNS usage—i.e., deviant user behaviour (Mubarak & Quinn, 2019)—managers 
are advised to seek legal advice and draw up user guidelines, clarifying what 
constitutes acceptable and unacceptable user behaviour.

In terms of digital dexterity (Kondratov, 2018), Gen Y and Gen Z have a sound 
working knowledge of ICT at a utilitarian level (i.e., how to use a piece of software 
for its intended purpose). However, it is debatable whether they can use ICT 
beyond that level or indeed for reflective thinking or strategic problem-solving. 
Managers are thus recommended to audit employee skills in order to address 
training needs, focusing on the skills that will help them flourish and adapt to 
the changes coming to the workforce over the next decade.
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To finish, as Gen Z steadily enters the world of work, we provide “keys” (a 
typology) for identifying SNS user behaviours to assist managers recognize and 
understand this cohort (see Table 5). Further changes can be expected as 
socio-technical change interacts with transnational convergence to generate an 
SNS-dependent lifestyle that is context-specific. Keeping abreast of evolution in 
SNS usage requires agility and flexibility in management thinking and business 
models; managers need to conceptualise the co-evolution of society and technology 
as an undetermined praxis, requiring awareness, collaboration and bricolage.

Limitations and Further Research
This study has three main weaknesses. Firstly, technology and terminology 
evolved over the course of the study; thus, the term ICT usage was initially used 
as an umbrella term to refer to any Internet-enabled services consumed by 
users. Following the widespread adoption of SNS, the focus evolved to SNS 
usage. Secondly, as data were collected from “block-release” apprentices, it 
omits responses from other socio-professional categories; furthermore, the 
use of a survey restricts the depth and breadth of views expressed by the 
participants. Lastly, despite efforts to ensure up-to-date information, this field 
is in constant evolution and thus data become rapidly obsolete.

Despite these limitations, a number of options exist to extend the study. An 
ethnographic approach could be employed to explore the evolution of ICT usage 
over a whole generation (i.e., two decades), in order to examine the pressure 
of peers in the adoption of new technologies such as 5G. Another possibility 
would be to compare ICT usage in other non-Anglophone continents, with a 
focus on developing a framework for comparing the impact of emerging tech-
nologies (e.g., web 3.0). To provide a more holistic view, future studies should 
also include depth-interviews with key stakeholders, particularly app designers, 
community managers and web developers, focusing on technical and human/
social aspects to provide new management insights.

Conclusions
We contribute to knowledge by identifying and explaining socio-technical changes 
that influence SNS usage among Gen Y and Gen Z in France and Russia. The 
SNS user behaviour reported in this study is characterized by convergence and 

fragmentation, two conceptually opposed phenomena that advance simultan-
eously. While there is noticeable convergence among users in France and Russia, 
there is ongoing fragmentation in terms of user identities and online 
communities.

We show that the initial differences observed among Gen Y SNS users in 
France and Russia are no longer apparent, serving as a reminder of the changing 
digital landscape and the formation of micro digital cultures, which are linguis-
tically- and culturally-adapted to the local context.

We illustrate how the co-evolution of society and technology is shaped by 
institutional structures, in which the user behaviour of each cohort is “formatted” 
by the generation effect and reinforced by pressure from peers. We deduce that 
the “formatting” of Gen Y and Gen Z takes place through, firstly, the shared 
events experienced by each generation (e.g., mobile technology, widespread 
usage of digital devices at home and school). Secondly, through processes that 
drive conformity including the pressure of constant access/availability of SNS 
for maximizing status and social opportunities, managing social connections 
and maintaining relationships, engaging with certain content and boycotting/
avoiding other content. Moreover, it was found that individuals who do not 
“conform” to joining a recognised online in-group/community or who do not 
have a user account on SNS are regarded as “suspicious” and “a marginal 
member of modern society”.

We demonstrate the digital dexterity of Gen Y and Gen Z, by detailing their 
respective consumption of SNS and collaborative platforms. We outline evidence 
of converging/diverging user behaviour by showing how Gen Z are adept at multi-
tasking across multiple devices to satisfy both their professional needs such as 
networking and career development, as well as their social needs such as interacting 
in online communities and online identity. The lack of observed divergence among 
Gen Z in 2018 can be explained by the participants being born and raised in a 
technologically-sophisticated environment with a shared outlook on SNS.

While individuals worldwide use SNS for everyday activities, there are limits 
to the convergence. Divergence in SNS user behaviour can be attributed to local 
factors including institutional isomorphism, government alliances and linguistic 
preferences. The notion of national/cultural differences reported in the literature 
was less apparent when using SNS, which suggests that the availability and 
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usage of local SNS has contributed to convergence. Social technologies are 
intergenerational and international; they represent a digital space that conforms 
to the notion of a global village, and illustrate a key feature of post-modernity.

More research is needed to provide a framework that explains the evidence 
within the context of a changing world. Some theories are now outdated/inapplic-
able in today’s global society—such as the traditional concepts that use notions 
of culture and linguistic difference to predict user behaviour. To this end, we 
intend to extend this study to other user groups to provide new insights into the 
digital culture of young SNS users in a rapidly changing society.

References
aLStoN, Eric; aLStoN, Lee; mueLLer, Bernado; NoNNeNmacher, Tomas (2018), Institutional and 

Organizational Analysis: Concepts and Applications, Cambridge University Press, New York.
Google Scholar http://dx.doi.org/10.1017/9781316091340

BhaLLa, Mudit R., & BhaLLa, Anand. V. (2010). Generations of mobile wireless technology: 
A survey. International Journal of Computer Applications, Vol. 5, Nº 4, p. 26-32.
Google Scholar http://doi.org/10.5120/905-1282

BarBour, Rosaline (2008). Doing Focus Groups. London: London: SAGE Publications. 174 p.
Google Scholar http://dx.doi.org/10.4135/9781526441836

Belk, Russell (2013). “Extended self in a digital world;” Journal of Consumer Research, 
Vol. 40, Nº 3, p. 477-500.
Google Scholar https://doi.org/10.1086/671052

BeNraïSS-Noailles, Laïla; viot, Catherine (2012). “Les médias sociaux dans les stratégies 
de recrutement”, Revue Française de Gestion, Vol. 38, Nº 224, p.125-138.
Google Scholar https://doi.org/10.3166/rfg.224.125-138

BLaNk, Steve (2013). “Why the Lean Start-Up Changes Everything”, Harvard Business 
Review, Vol. 91, Nº 5, p. 65-72.
Google Scholar

BoyD, danah m., and Nicole B. eLLiSoN. 2007. “Social Network Sites: Definition, History, and 
Scholarship.” Journal of Computer-Mediated Communication, Vol. 13, Nº 1, p. 210-30.
Google Scholar http://dx.doi.org/10.1111/j.1083-6101.2007.00393.x

BraNNeN, Mary Yoko; Piekkari, Rebecca; tietze, Susanne (2017). The multifaceted role of 
language in international business: Unpacking the forms, functions and features of 
a critical challenge to MNC theory and performance. In Language in international 
business (p. 139-162). Palgrave Macmillan, Cham.
Google Scholar

BreiNDL, Yana & kueLLmer, Bjoern (2013). “Internet Content Regulation in France and 
Germany: Regulatory Paths, Actor Constellations, and Policies”. Journal of Information 
Technology & Politics, Vol. 10, Nº 4, p. 369-388,
Google Scholar http://dx.doi.org/10.1080/19331681.2013.803947

Butcher, Mike (2012). “Silp Launches to Allow Job Offers to Arrive via Your Facebook 
Social Graph” [online] Aug 15. Retrieved May 24, 2018 from https://techcrunch.
com/2012/08/15/silp-launches-to-allow-job-offers-to-arrive-via-your- 
facebook-social-graph/
Google Scholar

carDoSo-Leite, Pedro; GreeN, C. Shawn; BaveLier, Daphne (2015). On the impact of new 
technologies on multitasking. Developmental Review, Vol. 35, p. 98-112.
Google Scholar http://dx.doi.org/10.1016/j.dr.2014.12.001

carteLLi, Antonio (2007). “Socio-technical theory and knowledge construction: Towards 
new pedagogical paradigms?”, Issues in Informing Science & Information Technology, Vol. 4.
Google Scholar https://doi.org/10.28945/928

ceroN, Andrea; curiNi, Luigi; iacuS, Stefano; Porro, GiuSePPe. (2014). “Every tweet counts? 
How sentiment analysis of social media can improve our knowledge of citizens’ political 
preferences with an application to Italy and France”, New Media & Society, Vol. 16, Nº 2, 
p. 340-358.
Google Scholar http://dx.doi.org/10.1177/1461444813480466

chaNtePie, Philippe (2017). “The Shaping of France’s Digital Cultural Policy”. The Journal 
of Arts Management, Law, and Society, Vol. 47, Nº 5, p. 313-321.
Google Scholar http://dx.doi.org/10.1080/10632921.2017.1394148

cheN, Yan; Zahedi, F.mariam (2016). “Individuals’ Internet Security Perceptions and 
Behaviors: Polycontextual Contrasts between the United States and China”, MIS 
Quarterly, Vol. 40 Nº 1, p.205-212.
Google Scholar https://doi.org/10.25300/MISQ/2016/40.1.09

cheoNG, Pauline; PooN, Jessie; Huang, Shirline; caSaS, Irene (2009). “The Internet Highway 
and Religious Communities: Mapping and Contesting Spaces in Religion-
Online”, Information Society, Vol. 25, Nº 5, p. 291-302.
Google Scholar http://dx.doi.org/10.1080/01972240903212466

chePaitiS, Elia V. (2002). “Soft barriers to ICT application in development: trust and 
information quality in Russia”, Journal of International Development: The Journal of the 
Development Studies Association, Vol. 14 Nº 1, p. 51-60.
Google Scholar http://dx.doi.org/10.1002/jid.871

http://scholar.google.com/scholar?q=Alston,%20Eric;%20Alston,%20Lee;%20Mueller,%20Bernado;%20Nonnenmacher,%20Tomas%20(2018),%20Institutional%20and%20Organizational%20Analysis:%20Concepts%20and%20Applications,%20Cambridge%20University%20Press,%20New%20York.
http://dx.doi.org/10.1017/9781316091340
http://scholar.google.com/scholar?q=Bhalla,%20Mudit%20R.,%20&%20Bhalla,%20Anand.%20V.%20(2010).%20Generations%20of%20mobile%20wireless%20technology:%20A%20survey.%20International%20Journal%20of%20Computer%20Applications,%20Vol.%C2%A05,%20N%C2%BA%C2%A04,%20p.%C2%A026-32.
http://doi.org/10.5120/905-1282
http://scholar.google.com/scholar?q=Barbour,%20Rosaline%20(2008).%20Doing%20Focus%20Groups.%20London:%20London:%20SAGE%20Publications.%20174%C2%A0p.
http://dx.doi.org/10.4135/9781526441836
http://scholar.google.com/scholar?q=Belk,%20Russell%20(2013).%20%E2%80%9CExtended%20self%20in%20a%20digital%20world;%E2%80%9D%20Journal%20of%20Consumer%20Research,%20Vol.%C2%A040,%20N%C2%BA%C2%A03,%20p.%C2%A0477-500.
https://doi.org/10.1086/671052
http://scholar.google.com/scholar?q=Benra%C3%AFss-Noailles,%20La%C3%AFla;%20Viot,%20Catherine%20(2012).%20%E2%80%9CLes%20m%C3%A9dias%20sociaux%20dans%20les%20strat%C3%A9gies%20de%20recrutement%E2%80%9D,%20Revue%20Fran%C3%A7aise%20de%20Gestion,%20Vol.%C2%A038,%20N%C2%BA%C2%A0224,%20p.125-138.
https://doi.org/10.3166/rfg.224.125-138
http://scholar.google.com/scholar?q=Blank,%20Steve%20(2013).%20%E2%80%9CWhy%20the%20Lean%20Start-Up%20Changes%20Everything%E2%80%9D,%20Harvard%20Business%20Review,%20Vol.%C2%A091,%20N%C2%BA%C2%A05,%20p.%C2%A065-72.
http://scholar.google.com/scholar?q=boyd,%20danah%20m.,%20and%20Nicole%20B.%20Ellison.%202007.%20%E2%80%9CSocial%20Network%20Sites:%20Definition,%20History,%20and%20Scholarship.%E2%80%9D%20Journal%20of%20Computer-Mediated%20Communication,%20Vol.%C2%A013,%20N%C2%BA%C2%A01,%20p.%C2%A0210-30.
http://dx.doi.org/10.1111/j.1083-6101.2007.00393.x
http://scholar.google.com/scholar?q=Brannen,%20Mary%20Yoko;%20Piekkari,%20Rebecca;%20Tietze,%20Susanne%20(2017).%20The%20multifaceted%20role%20of%20language%20in%20international%20business:%20Unpacking%20the%20forms,%20functions%20and%20features%20of%20a%20critical%20challenge%20to%20MNC%20theory%20and%20performance.%20In%C2%A0Language%20in%20international%20business%C2%A0(p.%20139-162).%20Palgrave%20Macmillan,%20Cham.
http://scholar.google.com/scholar?q=Breindl,%20Yana%20&%20Kuellmer,%20Bjoern%20(2013).%20%E2%80%9CInternet%20Content%20Regulation%20in%20France%20and%20Germany:%20Regulatory%20Paths,%20Actor%20Constellations,%20and%20Policies%E2%80%9D.%20Journal%20of%20Information%20Technology%20&%20Politics,%20Vol.%2010,%20N%C2%BA%C2%A0%204,%20p.%C2%A0369-388,%20DOI:%2010.1080/19331681.2013.803947
http://dx.doi.org/10.1080/19331681.2013.803947
https://techcrunch.com/2012/08/15/silp-launches-to-allow-job-offers-to-arrive-via-your-facebook-social-graph/
https://techcrunch.com/2012/08/15/silp-launches-to-allow-job-offers-to-arrive-via-your-facebook-social-graph/
https://techcrunch.com/2012/08/15/silp-launches-to-allow-job-offers-to-arrive-via-your-facebook-social-graph/
http://scholar.google.com/scholar?q=Butcher,%20Mike%20(2012).%20%E2%80%9CSilp%20Launches%20to%20Allow%20Job%20Offers%20to%20Arrive%20via%20Your%20Facebook%20Social%20Graph%E2%80%9D%20%5Bonline%5D%20Aug%2015.%20Retrieved%20May%2024,%202018%20from%20https://techcrunch.com/2012/08/15/silp-launches-to-allow-job-offers-to-arrive-via-your-facebook-social-graph/%20
http://scholar.google.com/scholar?q=Cardoso-Leite,%20Pedro;%20Green,%20C.%20Shawn;%20Bavelier,%20Daphne%20(2015).%20On%20the%20impact%20of%20new%20technologies%20on%20multitasking.%20Developmental%20Review,%20Vol.%C2%A035,%20p.%C2%A098-112.
http://dx.doi.org/10.1016/j.dr.2014.12.001
http://scholar.google.com/scholar?q=Cartelli,%20Antonio%20(2007).%20%E2%80%9CSocio-technical%20theory%20and%20knowledge%20construction:%20Towards%20new%20pedagogical%20paradigms?%E2%80%9D,%C2%A0Issues%20in%20Informing%20Science%20&%20Information%20Technology,%C2%A0Vol.%C2%A04.
https://doi.org/10.28945/928
http://scholar.google.com/scholar?q=Ceron,%20Andrea;%20Curini,%20Luigi;%20Iacus,%20Stefano;%20Porro,%20Giuseppe.%20(2014).%20%E2%80%9CEvery%20tweet%20counts?%20How%20sentiment%20analysis%20of%20social%20media%20can%20improve%20our%20knowledge%20of%20citizens%E2%80%99%20political%20preferences%20with%20an%20application%20to%20Italy%20and%20France%E2%80%9D,%20New%20Media%20&%20Society,%20Vol.%C2%A016,%20N%C2%BA%C2%A02,%20p.%C2%A0340-358.
http://dx.doi.org/10.1177/1461444813480466
http://scholar.google.com/scholar?q=Chantepie,%20Philippe%20(2017).%20%E2%80%9CThe%20Shaping%20of%20France%E2%80%99s%20Digital%20Cultural%20Policy%E2%80%9D.%C2%A0The%20Journal%20of%20Arts%20Management,%20Law,%20and%20Society,%C2%A0Vol.%C2%A047,%20N%C2%BA%C2%A05,%20p.%C2%A0313-321.
http://dx.doi.org/10.1080/10632921.2017.1394148
http://scholar.google.com/scholar?q=Chen,%20Yan;%20Zahedi,%20F.Mariam%20(2016).%20%E2%80%9CIndividuals%E2%80%99%20Internet%20Security%20Perceptions%20and%20Behaviors:%20Polycontextual%20Contrasts%20between%20the%20United%20States%20and%20China%E2%80%9D,%20MIS%20Quarterly,%20Vol.%C2%A040%20N%C2%BA%C2%A01,%20p.205-212.
https://doi.org/10.25300/MISQ/2016/40.1.09
http://scholar.google.com/scholar?q=Cheong,%20Pauline;%20Poon,%20Jessie;%20Huang,%20Shirline;%20Casas,%20Irene%20(2009).%20%E2%80%9CThe%20Internet%20Highway%20and%20Religious%20Communities:%20Mapping%20and%20Contesting%20Spaces%20in%20Religion-Online%E2%80%9D,%20Information%20Society,%20Vol.%C2%A025,%20N%C2%BA%C2%A05,%20p.%C2%A0291-302.
http://dx.doi.org/10.1080/01972240903212466
http://scholar.google.com/scholar?q=Chepaitis,%20Elia%20V.%20(2002).%20%E2%80%9CSoft%20barriers%20to%20ICT%20application%20in%20development:%20trust%20and%20information%20quality%20in%20Russia%E2%80%9D,%20Journal%20of%20International%20Development:%20The%20Journal%20of%20the%20Development%20Studies%20Association,%20Vol.%C2%A014%20N%C2%BA%C2%A01,%20p.%C2%A051-60.
http://dx.doi.org/10.1002/jid.871


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 139

coheN, Linda et kaSSiS-heNDerSoN, Jane (2017). “ Revisiting culture and language in global 
management teams: Toward a multilingual turn”. International Journal of Cross Cultural 
Management, Vol. 17, Nº 1, p. 7-22
Google Scholar http://dx.doi.org/10.1177/1470595816684882

coNoLe, Gráinne (2010). “Facilitating new forms of discourse for learning and teaching: 
harnessing the power of Web 2.0 practices”, Open Learning, Vol. 25, Nº 2, p. (2), 
p. 141-151.
Google Scholar http://dx.doi.org/10.1080/02680511003787438

cookSoN, Robert (2013). Facebook fatigue’ stirs investor concern [online] May 16. Retrieved 
August 20, 2014, from http://www.ft.com/cms/s/0/8b7ab90e-bc91-11e2-b344-00144fe-
ab7de.html#axzz3Ar8SttQN
Google Scholar

coëffé, Thomas (2017). “Les 50 chiffres à connaître sur les médias sociaux en 2017” 
[online] 3 janvier. Retrieved November 19, 2019, from https://www.blogdumoderateur.
com/50-chiffres-medias-sociaux-2017
Google Scholar

cuLNaNe, Chris; eSSex, Aleksander; LewiS, Sarah J.; Pereira, Olivier; teaGue, Vanessa (2019). 
“Knights and knaves run elections: Internet voting and undetectable electoral 
fraud”. IEEE Security & Privacy, Vol. 17, Nº 4, p. 62-70.
Google Scholar http://dx.doi.org/10.1109/MSEC.2019.2915398

DaviS, Fred. (1989). “Perceived usefulness, perceived ease of use, and user acceptance 
of information technology”, MIS Quarterly, Vol. 13, Nº 3, p. 319-339.
Google Scholar https://doi.org/10.2307/249008

DemartiNo, Ian (2014). “VKontakte (The “Facebook of Russia”) Creator: The Site Is 
Controlled By Putin’s Friends [online] April 22. Retrieved March 22, 2016, from http://
www.business2community.com/social-buzz/vkontakte-facebook-russia- 
creator-site-controlled-putins-friends-0856559#S43uUUkoLJjdM4tp.99
Google Scholar

DeroiN, Valérie (2010). “Diffusion et utilisation des TIC en France et en Europe en 
2009”, Culture chiffres, Vol. 2, p. 1-12.
Google Scholar https://doi.org/10.3917/culc.102.0001

DimaGGio, Paul & PoweLL, Walter (1983). The iron cage revisited: Institutional isomorphism 
and collective action in organisational fields. American Sociological Review, 48(2), 
p. 147-160.
Google Scholar https://doi.org/10.2307/2095101

DoLata, Ulrich and SchraPe, Jan-Felix (2014). “Kollektives Handeln im Internet. Eine 
akteurtheoretische Fundierung”, Berliner Journal Für Soziologie, Vol. 24, Nº 1, p. 5-30.
Google Scholar http://dx.doi.org/10.1007/s11609-014-0242-y

DoNG, Beibei; Sivakumar, K., evaNS, Kenneth; zou, Shaoming (2015). “Effect of Customer 
Participation on Service Outcomes: The Moderating Role of Participation 
Readiness”, Journal of Service Research, Vol. 18, Nº 2, p. 160-176.
Google Scholar http://dx.doi.org/10.1177/1094670514551727

DhoPaDe, Prajakta (2016). “How to Support Generation Z”, Benefits Canada, Vol. 40, Nº 2, 
p. 22-23.
Google Scholar

DuBoiS, Elizabeth, and BLaNk, Grant (2018). “The Echo Chamber Is Overstated: the Moderating 
Effect of Political Interest and Diverse Media.” Information, Communication & Society: 
Communication, Information Technologies, and Media Sociology, Vol.  21, Nº  5, 
p. 729-745.
Google Scholar https://doi.org/10.1080/1369118X.2018.1428656

emery, Frederick; triSt, Eric (1960). “Socio-technical systems”. In: Churchman C.W., Verhulst 
M., editors. Management Science Models and Techniques, Vol. 2. Oxford, UK: Pergamon, 
p. 83-97.
Google Scholar

eNache, Bogdan (2015). “Mediated Post-Soviet Nostalgia”. Studia Politica; Romanian Political 
Science Review, Vol 15, Nº 1, p. 135-138.
Google Scholar

etLiNG, Bruce; roBertS, Hal; fariS, Robert (2014). Blogs as an Alternative Public Sphere: 
The Role of Blogs, Mainstream Media, and TV in Russia’s Media Ecology [online] April 
29. Retrieved March 24, 2016, from https://cyber.law.harvard.edu/node/95699
Google Scholar

Euromaidan Press (2014). ‘Russian aid to Ukraine is actually Russian military, social 
network reveals [online] August 11. Retrieved August 20, 2014, from http://euromaid-
anpress.com/2014/08/11/russian-aid-to-ukraine-is-actually-russian-military- 
social-network-reveals
Google Scholar

ferNáNDez-SaNz, Luis; Gómez-Pérez, Josefa; caStiLLo-martíNez, Ana (2017). “e-Skills Match: 
A Framework for Mapping and Integrating the Main Skills, Knowledge and Competence 
Standards and Models for ICT Occupations”, Computer Standards & Interfaces, Vol. 51, 
p. 30-42.
Google Scholar https://doi.org/10.1016/j.csi.2016.11.004

http://scholar.google.com/scholar?q=Cohen,%20Linda%20et%20Kassis-Henderson,%20Jane%20(2017).%20%E2%80%9C%20Revisiting%20culture%20and%20language%20in%20global%20management%20teams:%20Toward%20a%20multilingual%20turn%E2%80%9D.%20International%20Journal%20of%20Cross%20Cultural%20Management,%20Vol.%C2%A017,%20N%C2%BA%C2%A01,%20p.%C2%A07-22
http://dx.doi.org/10.1177/1470595816684882
http://scholar.google.com/scholar?q=Conole,%20Gr%C3%A1inne%20(2010).%20%E2%80%9CFacilitating%20new%20forms%20of%20discourse%20for%20learning%20and%20teaching:%20harnessing%20the%20power%20of%20Web%C2%A02.0%20practices%E2%80%9D,%C2%A0Open%20Learning,%C2%A0Vol.%C2%A025,%20N%C2%BA%C2%A02,%20p.%C2%A0(2),%20p.%C2%A0141-151.
http://dx.doi.org/10.1080/02680511003787438
https://www.blogdumoderateur.com/50-chiffres-medias-sociaux-2017
https://www.blogdumoderateur.com/50-chiffres-medias-sociaux-2017
http://scholar.google.com/scholar?q=Co%C3%ABff%C3%A9,%20Thomas%20(2017).%20%E2%80%9CLes%2050%20chiffres%20%C3%A0%20conna%C3%AEtre%20sur%20les%20m%C3%A9dias%20sociaux%20en%202017%E2%80%9D%20%5Bonline%5D%203%20janvier.%20Retrieved%20November%2019,%202019,%20from%20https://www.blogdumoderateur.com/50-chiffres-medias-sociaux-2017%20
http://scholar.google.com/scholar?q=Culnane,%20Chris;%20Essex,%20Aleksander;%20Lewis,%20Sarah%20J.;%20Pereira,%20Olivier;%20Teague,%20Vanessa%20(2019).%20%E2%80%9CKnights%20and%20knaves%20run%20elections:%20Internet%20voting%20and%20undetectable%20electoral%20fraud%E2%80%9D.%20IEEE%20Security%20&%20Privacy,%20Vol.%C2%A017,%20N%C2%BA%C2%A04,%20p.%C2%A062-70.
http://dx.doi.org/10.1109/MSEC.2019.2915398
http://scholar.google.com/scholar?q=Davis,%20Fred.%20(1989).%20%E2%80%9CPerceived%20usefulness,%20perceived%20ease%20of%20use,%20and%20user%20acceptance%20of%20information%20technology%E2%80%9D,%20MIS%20Quarterly,%20Vol.%C2%A013,%20N%C2%BA%C2%A03,%20p.%C2%A0319-339.
https://doi.org/10.2307/249008
http://scholar.google.com/scholar?q=Deroin,%20Val%C3%A9rie%20(2010).%20%E2%80%9CDiffusion%20et%20utilisation%20des%20TIC%20en%20France%20et%20en%20Europe%20en%202009%E2%80%9D,%C2%A0Culture%20chiffres,%20Vol.%C2%A02,%20p.%C2%A01-12.
https://doi.org/10.3917/culc.102.0001
http://scholar.google.com/scholar?q=DiMaggio,%20Paul%20&%20Powell,%20Walter%20(1983).%20The%20iron%20cage%20revisited:%20Institutional%20isomorphism%20and%20collective%20action%20in%20organisational%20fields.%20American%20Sociological%20Review,%2048(2),%20p.%C2%A0147-160.
https://doi.org/10.2307/2095101
http://scholar.google.com/scholar?q=Dolata,%20Ulrich%20and%20Schrape,%20Jan-Felix%20(2014).%20%E2%80%9CKollektives%20Handeln%20im%20Internet.%20Eine%20akteurtheoretische%20Fundierung%E2%80%9D,%20Berliner%20Journal%20F%C3%BCr%20Soziologie,%C2%A0Vol.%2024,%20N%C2%BA%C2%A01,%20p.%C2%A05-30.
http://dx.doi.org/10.1007/s11609-014-0242-y
http://scholar.google.com/scholar?q=Dong,%20Beibei;%20Sivakumar,%20K.,%20Evans,%20Kenneth;%20Zou,%20Shaoming%20(2015).%20%E2%80%9CEffect%20of%20Customer%20Participation%20on%20Service%20Outcomes:%20The%20Moderating%20Role%20of%20Participation%20Readiness%E2%80%9D,%20Journal%20of%20Service%20Research,%20Vol.%C2%A018,%20N%C2%BA%C2%A02,%20p.%C2%A0160-176.
http://dx.doi.org/10.1177/1094670514551727
http://scholar.google.com/scholar?q=Dhopade,%20Prajakta%C2%A0(2016).%20%E2%80%9CHow%20to%20Support%20Generation%20Z%E2%80%9D,%20Benefits%20Canada,%20Vol.%C2%A040,%20N%C2%BA%C2%A02,%20p.%C2%A022-23.
http://scholar.google.com/scholar?q=Dubois,%20Elizabeth,%20and%20Blank,%20Grant%20(2018).%20%E2%80%9CThe%20Echo%20Chamber%20Is%20Overstated:%20the%20Moderating%20Effect%20of%20Political%20Interest%20and%20Diverse%20Media.%E2%80%9D%20Information,%20Communication%20&%20Society:%20Communication,%20Information%20Technologies,%20and%20Media%20Sociology,%20Vol.%C2%A021,%20N%C2%BA%C2%A05,%20p.%C2%A0729-745.
https://doi.org/10.1080/1369118X.2018.1428656
http://scholar.google.com/scholar?q=Emery,%20Frederick;%20Trist,%20Eric%20(1960).%20%E2%80%9CSocio-technical%20systems%E2%80%9D.%20In:%20Churchman%20C.W.,%20Verhulst%20M.,%20editors.%20Management%20Science%20Models%20and%20Techniques,%20Vol.%C2%A02.%20Oxford,%20UK:%20Pergamon,%20p.%C2%A083-97.
http://scholar.google.com/scholar?q=Enache,%20Bogdan%20(2015).%20%E2%80%9CMediated%20Post-Soviet%20Nostalgia%E2%80%9D.%C2%A0Studia%20Politica;%20Romanian%20Political%20Science%20Review,%20Vol%2015,%20N%C2%BA%C2%A01,%20p.%C2%A0135-138.
https://cyber.law.harvard.edu/node/95699
http://scholar.google.com/scholar?q=Etling,%20Bruce;%20Roberts,%20Hal;%20Faris,%20Robert%20(2014).%20Blogs%20as%20an%20Alternative%20Public%20Sphere:%20The%20Role%20of%20Blogs,%20Mainstream%20Media,%20and%20TV%20in%20Russia%E2%80%99s%20Media%20Ecology%20%5Bonline%5D%20April%2029.%20Retrieved%20March%2024,%202016,%20from%20https://cyber.law.harvard.edu/node/95699%20
http://euromaidanpress.com/2014/08/11/russian-aid-to-ukraine-is-actually-russian-military-social-network-reveals
http://euromaidanpress.com/2014/08/11/russian-aid-to-ukraine-is-actually-russian-military-social-network-reveals
http://euromaidanpress.com/2014/08/11/russian-aid-to-ukraine-is-actually-russian-military-social-network-reveals
http://scholar.google.com/scholar?q=Euromaidan%20Press%20(2014).%20%E2%80%98Russian%20aid%20to%20Ukraine%20is%20actually%20Russian%20military,%20social%20network%20reveals%20%5Bonline%5D%20August%2011.%20Retrieved%20August%2020,%202014,%20from%20http://euromaidanpress.com/2014/08/11/russian-aid-to-ukraine-is-actually-russian-military-social-network-reveals%20
http://scholar.google.com/scholar?q=Fern%C3%A1ndez-Sanz,%20Luis;%20G%C3%B3mez-P%C3%A9rez,%20Josefa;%20Castillo-Mart%C3%ADnez,%20Ana%20(2017).%20%E2%80%9Ce-Skills%20Match:%20A%20Framework%20for%20Mapping%20and%20Integrating%20the%20Main%20Skills,%20Knowledge%20and%20Competence%20Standards%20and%20Models%20for%20ICT%20Occupations%E2%80%9D,%20Computer%20Standards%20&%20Interfaces,%20Vol.%C2%A051,%20p.%C2%A030-42.
https://doi.org/10.1016/j.csi.2016.11.004


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 140

firat, Esra açikGüL; Köksal, muStafar Serder (2017). “The Relationship between Use of 
Web  2.0 Tools by Prospective Science Teachers and Their Biotechnology 
Literacy”, Computers in Human Behavior, Vol. 70, p. 44-50.
Google Scholar https://doi.org/10.1016/j.chb.2016.12.067

fLaNaGiN, Andrew (2017). “Online Social Influence and the Convergence of Mass and 
Interpersonal Communication”, Human Communication Research, Vol. 43 Nº 4, 
p. 450-463.
Google Scholar http://dx.doi.org/10.1111/hcre.12116

foNDeur, Yannick and Lhermitte, France (2006). “Réseaux sociaux numériques et marché 
du travail”, La Revue de l’IRES, Vol. 3, p. 101-131.
Google Scholar http://dx.doi.org/10.3917/rdli.052.0101

foSSo wamBa, Samuel; akter, Shahriar; coLtmaN, Tim; NGai, Eric (2015). “Guest editorial: 
Information technology-enabled supply chain management”, Production Planning & 
Control, Vol. 26, Nº 12, p. 933-944.
Google Scholar https://doi.org/10.1080/09537287.2014.1002025

fueNfSchiLLiNG, Lea & BiNz, Christian (2018). “Global Socio-Technical Regimes.” Research 
Policy, Vol. 47, Nº 4, 2018, p. 735-749.
Google Scholar https://doi.org/10.1016/j.respol.2018.02.003

GaBor, Manuela Rozalia (2009). “Typological analysis as analysis method of marketing 
data”. Management, Vol. 4, Nº 4, p. 125-132.
Google Scholar

GaLia, Fabrice; LeGroS, Diago (2004). “Complementarities between obstacles to innovation: 
evidence from France”, Research policy, Vol. 33, Nº 8, p. 1185-1199.
Google Scholar http://dx.doi.org/10.1016/j.respol.2004.06.004

GaumoNt, Noe, PaNahi, Maziyar, & chavaLariaS, David (2018). Reconstruction of the 
socio-semantic dynamics of political activist Twitter networks: Application to the 2017 
French Presidential elections. PLoS ONE, Public Library of Science, 2018, Vol. 13, Nº 9, 
(10.1371/journal.pone.0201879). (hal-01575456v3)
Google Scholar https://doi.org/10.1371/journal.pone.0201879

GorDoN, Philip; meuNier-aitSahaLia, Sophie (2004). “The French challenge: Adapting to 
globalization”, Brookings Institution Press, Washington, DC.
Google Scholar

GouLDiNG Christina; ShaNkar, Avi; caNNiforD, Robin (2013). “Learning to be Tribal: Facilitating 
the Formation of Consumer Tribes,” European Journal of Marketing, Vol. 47, Nº 5/6, 
p. 813-832.
Google Scholar https://doi.org/10.1108/03090561311306886

GueSt, Greg; Namey, Emily; tayLor, Jamilah; eLey, Natalie; mckeNNa, Kevin (2017). Comparing 
focus groups and individual interviews: Findings from a randomized study. International 
Journal of Social Research Methodology, Vol. 20, Nº 6, p. 693-708.
Google Scholar https://doi.org/10.1080/13645579.2017.1281601

GuiLLoux, Véronique; Locke, Joanne: Lowe, Alan (2013). “Digital business reporting standards: 
Mapping the battle in France”, European Journal of Information Systems, Vol.22, Nº 3, 
p. 257-277.
Google Scholar https://doi.org/10.1057/ejis.2012.5

hackLey, Chris; Hackley, ruNGPaka Amy; BaSSiouNi, Dina (2018). “Implications of the Selfie 
for Marketing Management Practice in the Era of Celebrity”, Marketing Intelligence 
and Planning, Vol. 36, Nº 1, p. 49-62.
Google Scholar https://doi.org/10.1108/MIP-07-2017-0124

haDDouche, Hamed; SaLomoNe, Christine (2018). Generation Z and the tourist experience: 
tourist stories and use of social networks, Journal of Tourism Futures, 
Google Scholar http://dx.doi.org/10.1108/jtf-12-2017-0059

haJLi, Nick; yichuaN Wang; taJviDi, Mina; haJLi, M. Sam (2017). “People, Technologies, and 
Organizations Interactions in a Social Commerce Era. Engineering Management, IEEE 
Transactions on, Vol. 64, Nº 4, p. 594-604.
Google Scholar http://dx.doi.org/10.1109/tem.2017.2711042

heNNiG-thurau, Thorsten, Charles F. hofacker, and Björn BLochiNG. 2013. “Marketing the 
Pinball Way: Understanding How Social Media Change the Generation of Value for 
Consumers and Companies.” Journal of Interactive Marketing, Vol. 27, Nº 4, Elsevier 
B.V., p. 237-41.
Google Scholar http://dx.doi.org/10.1016/j.intmar.2013.09.005

hökBy, Sebastian; haDLaczky, Gergö; weSterLuND, Joakim; waSSermaN, Danuta; BaLazS, 
Judit;  GermaNaviciuS, Arunas;  machíN, Núria;  meSzaroS, Gergely;  SarchiaPoNe, 
Marco; värNi Airi; varNik, Peeter; weSterLuND, Micheal; carLi, Vladimir (2016). “Are Mental 
Health Effects of Internet Use Attributable to the Web-Based Content or Perceived 
Consequences of Usage?”, Torous J, ed. JMIR Mental Health, Vol. 3 Nº 3, p. e31.
Google Scholar http://dx.doi.org/10.2196/mental.5925

hoLmeS, Katrina and o’LouGhLiN, Nessa (2014). “The experiences of people with learning 
disabilities on social networking sites”, British Journal of Learning Disabilities, Vol. 42, 
Nº 1, p. 1-5.
Google Scholar http://dx.doi.org/10.1111/bld.12001

http://scholar.google.com/scholar?q=F%C4%B1rat,%20Esra%20A%C3%A7%C4%B1kg%C3%BCl;%20K%C3%B6ksal,%20Mustafar%20Serder%20(2017).%20%E2%80%9CThe%20Relationship%20between%20Use%20of%20Web%C2%A02.0%20Tools%20by%20Prospective%20Science%20Teachers%20and%20Their%20Biotechnology%20Literacy%E2%80%9D,%20Computers%20in%20Human%20Behavior,%20Vol.%C2%A070,%20p.%C2%A044-50.
https://doi.org/10.1016/j.chb.2016.12.067
http://scholar.google.com/scholar?q=Flanagin,%20Andrew%20(2017).%20%E2%80%9COnline%20Social%20Influence%20and%20the%20Convergence%20of%20Mass%20and%20Interpersonal%20Communication%E2%80%9D,%C2%A0Human%20Communication%20Research,%20Vol.%C2%A043%20N%C2%BA%C2%A04,%20p.%C2%A0450-463.
http://dx.doi.org/10.1111/hcre.12116
http://scholar.google.com/scholar?q=Fondeur,%20Yannick%20and%20Lhermitte,%20France%20(2006).%20%E2%80%9CR%C3%A9seaux%20sociaux%20num%C3%A9riques%20et%20march%C3%A9%20du%20travail%E2%80%9D,%20La%20Revue%20de%20l%E2%80%99IRES,%C2%A0Vol.%C2%A03,%20p.%C2%A0101-131.
http://dx.doi.org/10.3917/rdli.052.0101
http://scholar.google.com/scholar?q=Fosso%20Wamba,%20Samuel;%20Akter,%20Shahriar;%20Coltman,%20Tim;%20Ngai,%20Eric%20(2015).%20%E2%80%9CGuest%20editorial:%20Information%20technology-enabled%20supply%20chain%20management%E2%80%9D,%C2%A0Production%20Planning%20&%20Control,%C2%A0Vol.%C2%A026,%20N%C2%BA%C2%A012,%20p.%C2%A0933-944.
https://doi.org/10.1080/09537287.2014.1002025
http://scholar.google.com/scholar?q=Fuenfschilling,%20Lea%20&%20Binz,%20Christian%20(2018).%20%E2%80%9CGlobal%20Socio-Technical%20Regimes.%E2%80%9D%20Research%20Policy,%20Vol.%C2%A047,%20N%C2%BA%C2%A04,%202018,%20p.%C2%A0735-749.
https://doi.org/10.1016/j.respol.2018.02.003
http://scholar.google.com/scholar?q=Gabor,%20Manuela%20Rozalia%20(2009).%20%E2%80%9CTypological%20analysis%20as%20analysis%20method%20of%20marketing%20data%E2%80%9D.%20Management,%20Vol.%C2%A04,%20N%C2%BA%C2%A04,%20p.%C2%A0125-132.
http://scholar.google.com/scholar?q=Galia,%20Fabrice;%20Legros,%20Diago%20(2004).%20%E2%80%9CComplementarities%20between%20obstacles%20to%20innovation:%20evidence%20from%20France%E2%80%9D,%C2%A0Research%20policy,%20Vol.%C2%A033,%20N%C2%BA%C2%A08,%20p.%C2%A01185-1199.
http://dx.doi.org/10.1016/j.respol.2004.06.004
http://scholar.google.com/scholar?q=Gaumont,%20Noe,%20Panahi,%20Maziyar,%20&%20Chavalarias,%20David%20(2018).%20Reconstruction%20of%20the%20socio-semantic%20dynamics%20of%20political%20activist%20Twitter%20networks:%20Application%20to%20the%202017%20French%20Presidential%20elections.%20PLoS%20ONE,%20Public%20Library%20of%20Science,%202018,%20Vol.%C2%A013,%20N%C2%BA%C2%A09,%20(10.1371/journal.pone.0201879).%20(hal-01575456v3)
https://doi.org/10.1371/journal.pone.0201879
http://scholar.google.com/scholar?q=Gordon,%20Philip;%20Meunier-Aitsahalia,%20Sophie%20(2004).%20%E2%80%9CThe%20French%20challenge:%20Adapting%20to%20globalization%E2%80%9D,%20Brookings%20Institution%20Press,%20Washington,%20DC.
http://scholar.google.com/scholar?q=Goulding%20Christina;%20Shankar,%20Avi;%20Canniford,%20Robin%20(2013).%20%E2%80%9CLearning%20to%20be%20Tribal:%20Facilitating%20the%20Formation%20of%20Consumer%20Tribes,%E2%80%9D%20European%20Journal%20of%20Marketing,%20Vol.%C2%A047,%20N%C2%BA%C2%A05/6,%20p.%C2%A0813-832.
https://doi.org/10.1108/03090561311306886
http://scholar.google.com/scholar?q=Guest,%20Greg;%20Namey,%20Emily;%20Taylor,%20Jamilah;%20Eley,%20Natalie;%20McKenna,%20Kevin%20(2017).%20Comparing%20focus%20groups%20and%20individual%20interviews:%20Findings%20from%20a%20randomized%20study.%C2%A0International%20Journal%20of%20Social%20Research%20Methodology,%20Vol.%C2%A020,%20N%C2%BA%C2%A06,%20p.%C2%A0693-708.
https://doi.org/10.1080/13645579.2017.1281601
http://scholar.google.com/scholar?q=Guilloux,%20V%C3%A9ronique;%20Locke,%20Joanne:%20Lowe,%20Alan%20(2013).%20%E2%80%9CDigital%20business%20reporting%20standards:%20Mapping%20the%20battle%20in%20France%E2%80%9D,%C2%A0European%20Journal%20of%20Information%20Systems,%C2%A0Vol.22,%20N%C2%BA%C2%A03,%20p.%C2%A0257-277.
https://doi.org/10.1057/ejis.2012.5
http://scholar.google.com/scholar?q=Hackley,%20Chris;%20Hackley,%20Rungpaka%20Amy;%20Bassiouni,%20Dina%20(2018).%20%E2%80%9CImplications%20of%20the%20Selfie%20for%20Marketing%20Management%20Practice%20in%20the%20Era%20of%20Celebrity%E2%80%9D,%20Marketing%20Intelligence%20and%20Planning,%20Vol.%C2%A036,%20N%C2%BA%C2%A01,%20p.%C2%A049-62.
https://doi.org/10.1108/MIP-07-2017-0124
http://scholar.google.com/scholar?q=Haddouche,%C2%A0Hamed;%20Salomone,%20Christine%20(2018).%20Generation%20Z%20and%20the%20tourist%20experience:%20tourist%20stories%20and%20use%20of%20social%20networks,%C2%A0Journal%20of%20Tourism%20Futures,%20https://doi.org/10.1108/JTF-12-2017-0059%20
http://dx.doi.org/10.1108/jtf-12-2017-0059
http://scholar.google.com/scholar?q=Hajli,%C2%A0Nick;%C2%A0Yichuan%C2%A0Wang;%C2%A0Tajvidi,%C2%A0Mina;%C2%A0Hajli,%C2%A0M.%C2%A0Sam%20(2017).%20%E2%80%9CPeople,%20Technologies,%20and%20Organizations%20Interactions%20in%20a%20Social%20Commerce%20Era.%C2%A0Engineering%20Management,%20IEEE%20Transactions%20on,%20Vol.%2064,%20N%C2%BA%C2%A04,%20p.%C2%A0594-604.
http://dx.doi.org/10.1109/tem.2017.2711042
http://scholar.google.com/scholar?q=Hennig-Thurau,%20Thorsten,%20Charles%20F.%20Hofacker,%20and%20Bj%C3%B6rn%20Bloching.%202013.%20%E2%80%9CMarketing%20the%20Pinball%20Way:%20Understanding%20How%20Social%20Media%20Change%20the%20Generation%20of%20Value%20for%20Consumers%20and%20Companies.%E2%80%9D%20Journal%20of%20Interactive%20Marketing,%20Vol.%C2%A027,%20N%C2%BA%C2%A04,%20Elsevier%20B.V.,%20p.%C2%A0237-41.
http://dx.doi.org/10.1016/j.intmar.2013.09.005
http://dx.doi.org/10.2196/mental.5925
http://scholar.google.com/scholar?q=Holmes,%20Katrina%20and%20O%E2%80%99Loughlin,%20Nessa%20(2014).%20%E2%80%9CThe%20experiences%20of%20people%20with%20learning%20disabilities%20on%20social%20networking%20sites%E2%80%9D,%C2%A0British%20Journal%20of%20Learning%20Disabilities,%20Vol.%C2%A042,%20N%C2%BA%C2%A01,%20p.%C2%A01-5.
http://dx.doi.org/10.1111/bld.12001


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 141

iLakkuvaN, Vinu; JohNSoN, Amana; viLLaNti, Andrea; evaNS, Douglas; turNer, Monique (2019). 
“Patterns of Social Media Use and Their Relationship to Health Risks Among Young 
Adults”. The Journal of Adolescent Health: Official Publication of the Society for Adolescent 
Medicine, Vol. 64, Nº 2, p. 158-164.
Google Scholar http://dx.doi.org/10.1016/j.jadohealth.2018.06.025

im, Eun-Ok and chee, Wonshik (2006). “An online forum as a qualitative research methor-
actical issues, Nursing Research, Vol. 55, Nº 4, p. 267-273.
Google Scholar https://doi.org/10.1097/00006199-200607000-00007

iND, Nicholas; iGLeSiaS, Oriol; SchuLtz, Majken (2013). “Building Brands Together: Emergence 
and Outcomes of Co-Creation”, California Management Review, Vol. 55, Nº 3, p. 5-26.
Google Scholar http://dx.doi.org/10.1525/cmr.2013.55.3.5

ioNatamiShviLi, Elina L.; Svetoka, Sanda (2015). “Strategic Communications and Social Media 
in the Russia-Ukraine Conflict” in Kenneth Geers (Ed.), Cyber War in Perspective: 
Russian Aggression against Ukraine, NATO CCD COE Publications, Tallinn.
Google Scholar

ireLaND, R. Duane (2015) Our Academy, Our Future, Academy of Management Review, Vol. 40 
Nº 2, p. 151-162.
Google Scholar https://doi.org/10.5465/amr.2014.0534

iSSa, Tomayess; iSaiaS, Pedro (2016). “Internet factors influencing generations Y and Z in 
Australia and Portugal: A practical study, Information Processing & Management, Vol. 52, 
Nº 4, p. 592-617.
Google Scholar http://dx.doi.org/10.1016/j.ipm.2015.12.006

kaLLaS, Priit (2020). “Top 15 Most Popular Social Networking Sites and Apps [2020]”, 02 
January.
Google Scholar

kamBouchNer, Denis (2020). “Descartes aux limites de l’ordre des raisons: Martial Gueroult 
et la morale cartésienne”, Revue Internationale de Philosophie, Vol. 291, Nº 1, p. 31-49. 
Available at: https://www.dreamgrow.com/top-15-most-popular-social-networking-
sites/ (accessed 26 March 2020).
Google Scholar http://dx.doi.org/10.3917/rip.291.0031

kehr, Flavius, Daniel weNtzeL, and Peter mayer. 2013. “Rethinking the Privacy Calculus: 
On the Role of Dispositional Factors and Affect.” International Conference on Information 
Systems (ICIS 2013): Reshaping Society Through Information Systems Design, Vol. 4, Nº 1, 
p. 3355-64.
Google Scholar

kheir, Nizar; mahJouB, A. Ridha; NaGhmouchi, M. yaSSiNe; Perrot, Nancy; wary, Jean-Phillipe 
(2018). “Assessing the risk of complex ICT systems”. Annals of Telecommunications, Vol. 73, 
Nº 1, p.95-109.
Google Scholar http://dx.doi.org/10.1007/s12243-017-0617-0

kim, Jihyun; Hahn, kim H.Y. (2012). “Effects of Personal Traits on Generation Y Consumers’ 
Attitudes toward the Use of Mobile Devices for Communication and Commerce”, Human 
Technology: An Interdisciplinary Journal on Humans in ICT Environments, Vol. 8, Nº 2, 
p. 133-156.
Google Scholar https://doi.org/10.17011/ht/urn.201211203032

kim, Younkyoo & BLaNk, Stephen S. (2019). Russia’s Arms Sales Policy After the Ukraine 
Sanctions. Asian Politics & Policy, Vol. 11, Nº 3, p. 380-398.
Google Scholar http://dx.doi.org/10.1111/aspp.12471

Kim-Choy, Chung; hoLDSworth, David K. (2012). “Culture and behavioural intent to adopt 
mobile commerce among the Y Generation: comparative analyses between Kazakhstan, 
Morocco and Singapore” Young Consumers, Vol. 13, Nº 3, p. 224-241.
Google Scholar http://dx.doi.org/10.1108/17473611211261629

kiNG, Nigel; horrockS, Christine (2010). Interviews in Qualitative Research, London, Sage 
Publications.
Google Scholar

kitziNGer, Jenny (1994). “The methodology of focus groups: the importance of interactions 
between research participants”, Sociology of Health and Illness, Vol. 16, p. 103-121.
Google Scholar https://doi.org/10.1111/1467-9566.ep11347023

koNDratov, Alexander (2018). “Stratégies de résistance des professionnels de relations 
publiques à l’utilisation des Big Data dans les organisations en France et en Belgique: 
logiques, causes et motifs de non-usage des données numériques mas-
sives”, Communication Organisation, Vol. 2, p. 121-132.
Google Scholar http://dx.doi.org/10.4000/communicationorganisation.6974

koPaNiDiS, Foula; Shaw, Micheal (2014). “Courses and careers: measuring how students’ 
personal values matter”, Education & Training, Vol. 56, Nº 5, p. 413-397.
Google Scholar https://doi.org/10.1108/ET-05-2013-0065

koziNetS, Robert V., Kristine vaLck, Andrea C. woJNicki, and Sarah J.S wiLNer. 2010. 
“Networked Narratives.” Understanding Word-of-Mouth Marketing in Online Communities, 
Vol. 74, Nº 2, p. 71-89.
Google Scholar  https://doi.org/10.1509/jm.74.2.71

http://scholar.google.com/scholar?q=Ilakkuvan,%20Vinu;%20Johnson,%20Amana;%20Villanti,%20Andrea;%20Evans,%20Douglas;%20Turner,%20Monique%20(2019).%20%E2%80%9CPatterns%20of%20Social%20Media%20Use%20and%20Their%20Relationship%20to%20Health%20Risks%20Among%20Young%20Adults%E2%80%9D.%20The%20Journal%20of%20Adolescent%20Health:%20Official%20Publication%20of%20the%20Society%20for%20Adolescent%20Medicine,%20Vol.%C2%A064,%20N%C2%BA%C2%A02,%20p.%C2%A0158-164.
http://dx.doi.org/10.1016/j.jadohealth.2018.06.025
http://scholar.google.com/scholar?q=Im,%20Eun-Ok%20and%20Chee,%20Wonshik%20(2006).%20%E2%80%9CAn%20online%20forum%20as%20a%20qualitative%20research%20methoractical%20issues,%20Nursing%20Research,%20Vol.%C2%A055,%20N%C2%BA%C2%A04,%20p.%C2%A0267-273.
https://doi.org/10.1097/00006199-200607000-00007
http://scholar.google.com/scholar?q=Ind,%20Nicholas;%20Iglesias,%20Oriol;%20Schultz,%20Majken%20(2013).%20%E2%80%9CBuilding%20Brands%20Together:%20Emergence%20and%20Outcomes%20of%20Co-Creation%E2%80%9D,%20California%20Management%20Review,%20Vol.%C2%A055,%20N%C2%BA%C2%A03,%20p.%C2%A05-26.
http://dx.doi.org/10.1525/cmr.2013.55.3.5
http://scholar.google.com/scholar?q=Ionatamishvili,%20Elina%20L.;%20Svetoka,%20Sanda%20(2015).%20%E2%80%9CStrategic%20Communications%20and%20Social%20Media%20in%20the%20Russia-Ukraine%20Conflict%E2%80%9D%20in%20Kenneth%20Geers%20(Ed.),%20Cyber%20War%20in%20Perspective:%20Russian%20Aggression%20against%20Ukraine,%20NATO%20CCD%20COE%20Publications,%20Tallinn.
http://scholar.google.com/scholar?q=Ireland,%20R.%20Duane%20(2015)%20Our%20Academy,%20Our%20Future,%20Academy%20of%20Management%20Review,%20Vol.%C2%A040%20N%C2%BA%C2%A02,%20p.%C2%A0151-162.
https://doi.org/10.5465/amr.2014.0534
http://scholar.google.com/scholar?q=Issa,%20Tomayess;%20Isaias,%20Pedro%20(2016).%20%E2%80%9CInternet%20factors%20influencing%20generations%20Y%20and%20Z%20in%20Australia%20and%20Portugal:%20A%20practical%20study,%20Information%20Processing%20&%20Management,%20Vol.%C2%A052,%20N%C2%BA%C2%A04,%20p.%C2%A0592-617.
http://dx.doi.org/10.1016/j.ipm.2015.12.006
http://scholar.google.com/scholar?q=Kallas,%20Priit%20(2020).%20%E2%80%9CTop%2015%20Most%20Popular%20Social%20Networking%20Sites%20and%20Apps%20%5B2020%5D%E2%80%9D,%2002%20January.
https://www.dreamgrow.com/top-15-most-popular-social-networking-sites/
https://www.dreamgrow.com/top-15-most-popular-social-networking-sites/
http://scholar.google.com/scholar?q=Kambouchner,%20Denis%20(2020).%20%E2%80%9CDescartes%20aux%20limites%20de%20l%E2%80%99ordre%20des%20raisons:%20Martial%20Gueroult%20et%20la%20morale%20cart%C3%A9sienne%E2%80%9D,%20Revue%20Internationale%20de%20Philosophie,%20Vol.%C2%A0291,%20N%C2%BA%C2%A01,%20p.%C2%A031-49.%20Available%20at:%20https://www.dreamgrow.com/top-15-most-popular-social-networking-sites/%20(accessed%2026%20March%202020).
http://dx.doi.org/10.3917/rip.291.0031
http://scholar.google.com/scholar?q=Kehr,%20Flavius,%20Daniel%20Wentzel,%20and%20Peter%20Mayer.%202013.%20%E2%80%9CRethinking%20the%20Privacy%20Calculus:%20On%20the%20Role%20of%20Dispositional%20Factors%20and%20Affect.%E2%80%9D%20International%20Conference%20on%20Information%20Systems%20(ICIS%202013):%20Reshaping%20Society%20Through%20Information%20Systems%20Design,%20Vol.%C2%A04,%20N%C2%BA%C2%A01,%20p.%C2%A03355-64.
http://scholar.google.com/scholar?q=Kheir,%20Nizar;%20Mahjoub,%20A.%20Ridha;%20Naghmouchi,%20M.%20Yassine;%20Perrot,%20Nancy;%20Wary,%20Jean-Phillipe%20(2018).%20%E2%80%9CAssessing%20the%20risk%20of%20complex%20ICT%20systems%E2%80%9D.%C2%A0Annals%20of%20Telecommunications,%20Vol.%C2%A073,%20N%C2%BA%C2%A01,%20p.95-109.
http://dx.doi.org/10.1007/s12243-017-0617-0
http://scholar.google.com/scholar?q=Kim,%20Jihyun;%20Hahn,%20Kim%20H.Y.%20(2012).%20%E2%80%9CEffects%20of%20Personal%20Traits%20on%20Generation%20Y%20Consumers%E2%80%99%20Attitudes%20toward%20the%20Use%20of%20Mobile%20Devices%20for%20Communication%20and%20Commerce%E2%80%9D,%20Human%20Technology:%20An%20Interdisciplinary%20Journal%20on%20Humans%20in%20ICT%20Environments,%20Vol.%C2%A08,%20N%C2%BA%C2%A02,%20p.%C2%A0133-156.
https://doi.org/10.17011/ht/urn.201211203032
http://scholar.google.com/scholar?q=Kim,%20Younkyoo%20&%20Blank,%20Stephen%20S.%20(2019).%20Russia%E2%80%99s%20Arms%20Sales%20Policy%20After%20the%20Ukraine%20Sanctions.%20Asian%20Politics%20&%20Policy,%20Vol.%C2%A011,%20N%C2%BA%C2%A03,%20p.%C2%A0380-398.
http://dx.doi.org/10.1111/aspp.12471
http://scholar.google.com/scholar?q=Kim-Choy,%20Chung;%20Holdsworth,%20David%20K.%20(2012).%20%E2%80%9CCulture%20and%20behavioural%20intent%20to%20adopt%20mobile%20commerce%20among%20the%20Y%20Generation:%20comparative%20analyses%20between%20Kazakhstan,%20Morocco%20and%20Singapore%E2%80%9D%20Young%20Consumers,%20Vol.%C2%A013,%20N%C2%BA%C2%A03,%20p.%C2%A0224-241.
http://dx.doi.org/10.1108/17473611211261629
http://scholar.google.com/scholar?q=King,%20Nigel;%20Horrocks,%20Christine%20(2010).%20Interviews%20in%20Qualitative%20Research,%20London,%20Sage%20Publications.
http://scholar.google.com/scholar?q=Kitzinger,%20Jenny%20(1994).%20%E2%80%9CThe%20methodology%20of%20focus%20groups:%20the%20importance%20of%20interactions%20between%20research%20participants%E2%80%9D,%20Sociology%20of%20Health%20and%20Illness,%20Vol.%C2%A016,%20p.%C2%A0103-121.
https://doi.org/10.1111/1467-9566.ep11347023
http://scholar.google.com/scholar?q=Kondratov,%20Alexander%20(2018).%20%E2%80%9CStrat%C3%A9gies%20de%20r%C3%A9sistance%20des%20professionnels%20de%20relations%20publiques%20%C3%A0%20l%E2%80%99utilisation%20des%20Big%20Data%20dans%20les%20organisations%20en%20France%20et%20en%20Belgique:%20logiques,%20causes%20et%20motifs%20de%20non-usage%20des%20donn%C3%A9es%20num%C3%A9riques%20massives%E2%80%9D,%20Communication%20Organisation,%20Vol.%C2%A02,%20p.%C2%A0121-132.
http://dx.doi.org/10.4000/communicationorganisation.6974
http://scholar.google.com/scholar?q=Kopanidis,%20Foula;%20Shaw,%20Micheal%20(2014).%20%E2%80%9CCourses%20and%20careers:%20measuring%20how%20students%E2%80%99%20personal%20values%20matter%E2%80%9D,%20Education%20&%20Training,%20Vol.%C2%A056,%20N%C2%BA%C2%A05,%20p.%C2%A0413-397.
https://doi.org/10.1108/ET-05-2013-0065
http://scholar.google.com/scholar?q=Kozinets,%20Robert%20V.,%20Kristine%20Valck,%20Andrea%20C.%20Wojnicki,%20and%20Sarah%20J.S%20Wilner.%202010.%20%E2%80%9CNetworked%20Narratives.%E2%80%9D%20Understanding%20Word-of-Mouth%20Marketing%20in%20Online%20Communities,%20Vol.%C2%A074,%20N%C2%BA%C2%A02,%20p.%C2%A071-89.
https://doi.org/10.1509%2Fjm.74.2.71


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 142

Kozinets, Robert V. (2016). “Amazonian Forests and Trees: Multiplicity and Objectivity in 
Studies of Online Consumer-Generated Ratings and Reviews, A Commentary on 
de Langhe, Fernbach, and Lichtenstein”, Journal of Consumer Research, Vol. 42, Nº 6, 
p. 834-839.
Google Scholar http://dx.doi.org/10.1093/jcr/ucv090

kumar, Rajiv; SachaN, Amit; mukherJee, Arindam (2017). “Qualitative approach to determine 
user experience of e-government services”, Computers in Human Behavior, Vol. 71 
p. 299-306.
Google Scholar http://dx.doi.org/10.1016/j.chb.2017.02.023

kuhN, Raymond. (2011). The French connection: Digital television in France. International 
Journal of Digital Television, Vol. 2, Nº 3, p. 269-283.
Google Scholar http://dx.doi.org/10.1386/jdtv.2.3.269_1

kuPPerSchmiDt, Betty Ruth (2000). “Multigeneration employees: Strategies for effective 
management”, The Health Care Manager, Vol. 19, Nº 1, p. 65-76.
Google Scholar http://dx.doi.org/10.1097/00126450-200019010-00011

kwok, David; yaNG, Silin (2017). “Evaluating the intention to use ICT collaborative tools in 
a social constructivist environment” International Journal of Educational Technology in 
Higher Education, Vol. 154, Nº 1, p. 1-14.
Google Scholar http://dx.doi.org/10.1186/s41239-017-0070-1

La foNDerie (2012). “Facebook sponsored ads [online] Paris, mai 18. Retrieved June 26, 
2013, from http://www.lafonderie-idf.fr/facebook-sponsored-ads-3471.html
Google Scholar

LaDi, Stella. (2000). “Globalisation, think tanks and policy transfer” in Diane Stone (ed.) 
Banking on Knowledge: The Genesis of the Global Development Network, London, 
Routledge.
Google Scholar http://dx.doi.org/10.4324/9780203361429-24

LaSSerre, Isabelle (2019). “Peut-on vraiment se rapprocher de la Russie?” 27 Dec. Available 
at: https://www.franceculture.fr/emissions/cultures-monde/culturesmonde-emis-
sion-du-vendredi-27-decembre-2019 (accessed 25 March 2020).
Google Scholar

LemoiNe, Philippe (2014). “La nouvelle grammaire du succès. La transformation numérique 
de l’économie française”. Government report, Paris. Available at: https://www.lin-
formaticien.com/portals/0/2014/novembre/rapport-mission-lemoine-071114c.
pdf (accessed 25 June 2020).
Google Scholar

LeoNarDi, Paul; NarDi, Bonnie; kaLLiNikoS, Jannis (Eds.) (2012). Materiality and organizing: 
Social interaction in a technological world. Oxford: Oxford University Press.
Google Scholar https://doi.org/10.1093/acprof:oso/9780199664054.001.0001

LeSourNe, Jacques; raNDet, Denis (2006). “La recherche et l’innovation en France. Paris: 
Odile Jacob, Futuris.
Google Scholar

LeuNG, Kwok; morriS, Micheal (2015). Values, schemas, and norms in the culture—behavior 
nexus: A situated dynamics framework. Journal of International Business Studies, 
Vol. 46, Nº 9, p. 1028-1050.
Google Scholar http://dx.doi.org/10.1057/jibs.2014.66

LewiS, Richard (1997). When cultures collide, Nicolas Brealey Publishing Ltd., London.
Google Scholar

Li, Munan (2015). “A novel three-dimension perspective to explore technology evolu-
tion, Scientometrics, Vol. 105, Nº 3, p. 1679-1697.
Google Scholar http://dx.doi.org/10.1007/s11192-015-1591-9

Li, Kai, LiaNGqi Cheng, and chiNG I. Teng. 2020. “Voluntary Sharing and Mandatory Provision: 
Private Information Disclosure on Social Networking Sites.” Information Processing 
and Management, Vol. 57, Nº 1, Elsevier, p. 102-128.
Google Scholar https://doi.org/10.1016/j.ipm.2019.102128

Lichy, Jessica (2012). “Towards an International Culture: Gen Y Students and SNS?”, Active 
Learning in Higher Education, Vol. 13, Nº 2, p. 101-116.
Google Scholar https://doi.org/10.1177/1469787412441289

Lichy, Jessica; kachour, Maher (2014). “Understanding the culture of young Web users in 
a rapidly changing society”, International Journal of Technology and Human Interaction, 
Vol. 10, Nº 4, p. 1-18.
Google Scholar https://doi.org/10.4018/ijthi.2014100101

Lichy, Jessica (2016). “Managing internet user behaviour within organizations: Inter and 
intra-generational trends”, in Organizational Management Approaches and Solutions, 
KOGAN PAGE Ltd. p. 162-185. (ed. Stokes, Peter)
Google Scholar

Lichy, Jessica; kachour, Maher (2016). “Understanding how students interact with technology 
for knowledge-sharing: the emergence of a new “social” divide in France”, International 
Journal of Technology and Human Interaction, Vol. 12, Nº 1, p. 90-112.
Google Scholar https://doi.org/10.4018/IJTHI.2016010106

http://scholar.google.com/scholar?q=Kozinets,%20Robert%20V.%20(2016).%20%E2%80%9CAmazonian%20Forests%20and%20Trees:%20Multiplicity%20and%20Objectivity%20in%20Studies%20of%20Online%20Consumer-Generated%20Ratings%20and%20Reviews,%20A%20Commentary%20on%20de%C2%A0Langhe,%20Fernbach,%20and%20Lichtenstein%E2%80%9D,%20Journal%20of%20Consumer%20Research,%20Vol.%C2%A042,%20N%C2%BA%C2%A06,%20p.%C2%A0834-839.
http://dx.doi.org/10.1093/jcr/ucv090
http://scholar.google.com/scholar?q=Kumar,%20Rajiv;%20Sachan,%20Amit;%20Mukherjee,%20Arindam%20(2017).%20%E2%80%9CQualitative%20approach%20to%20determine%20user%20experience%20of%20e-government%20services%E2%80%9D,%20Computers%20in%20Human%20Behavior,%20Vol.%C2%A071%20p.%C2%A0299-306.
http://dx.doi.org/10.1016/j.chb.2017.02.023
http://scholar.google.com/scholar?q=Kuhn,%20Raymond.%20(2011).%20The%20French%20connection:%20Digital%20television%20in%20France.%C2%A0International%20Journal%20of%20Digital%20Television,%C2%A0Vol.%202,%20N%C2%BA%C2%A03,%20p.%C2%A0269-283.
http://dx.doi.org/10.1386/jdtv.2.3.269_1
http://dx.doi.org/10.1097/00126450-200019010-00011
http://scholar.google.com/scholar?q=Kwok,%20David;%20Yang,%20Silin%20(2017).%20%E2%80%9CEvaluating%20the%20intention%20to%20use%20ICT%20collaborative%20tools%20in%20a%20social%20constructivist%20environment%E2%80%9D%C2%A0International%20Journal%20of%20Educational%20Technology%20in%20Higher%20Education,%C2%A0Vol.%C2%A0154,%20N%C2%BA%C2%A01,%20p.%C2%A01-14.
http://dx.doi.org/10.1186/s41239-017-0070-1
http://www.lafonderie-idf.fr/facebook-sponsored-ads-3471.html
http://scholar.google.com/scholar?q=La%20Fonderie%20(2012).%20%E2%80%9CFacebook%20sponsored%20ads%20%5Bonline%5D%20Paris,%20mai%2018.%20Retrieved%20June%2026,%202013,%20from%20http://www.lafonderie-idf.fr/facebook-sponsored-ads-3471.html%20
http://scholar.google.com/scholar?q=Ladi,%20Stella.%20(2000).%20%E2%80%9CGlobalisation,%20think%20tanks%20and%20policy%20transfer%E2%80%9D%20in%20Diane%20Stone%20(ed.)%20Banking%20on%20Knowledge:%20The%20Genesis%20of%20the%20Global%20Development%20Network,%20London,%20Routledge.
http://dx.doi.org/10.4324/9780203361429-24
https://www.franceculture.fr/emissions/cultures-monde/culturesmonde-emission-du-vendredi-27-decembre-2019
https://www.franceculture.fr/emissions/cultures-monde/culturesmonde-emission-du-vendredi-27-decembre-2019
http://scholar.google.com/scholar?q=Lasserre,%20Isabelle%20(2019).%20%E2%80%9CPeut-on%20vraiment%20se%20rapprocher%20de%20la%20Russie?%E2%80%9D%2027%20Dec.%20Available%20at:%20https://www.franceculture.fr/emissions/cultures-monde/culturesmonde-emission-du-vendredi-27-decembre-2019%20(accessed%2025%20March%202020).
https://www.linformaticien.com/portals/0/2014/novembre/rapport-mission-lemoine-071114c.pdf
https://www.linformaticien.com/portals/0/2014/novembre/rapport-mission-lemoine-071114c.pdf
https://www.linformaticien.com/portals/0/2014/novembre/rapport-mission-lemoine-071114c.pdf
http://scholar.google.com/scholar?q=Lemoine,%20Philippe%20(2014).%20%E2%80%9CLa%20nouvelle%20grammaire%20du%20succ%C3%A8s.%20La%20transformation%20num%C3%A9rique%20de%20l%E2%80%99%C3%A9conomie%20fran%C3%A7aise%E2%80%9D.%20Government%20report,%20Paris.%20Available%20at:%20https://www.linformaticien.com/portals/0/2014/novembre/rapport-mission-lemoine-071114c.pdf%20(accessed%2025%20June%202020).
http://scholar.google.com/scholar?q=Leonardi,%20Paul;%20Nardi,%20Bonnie;%20Kallinikos,%20Jannis%20(Eds.)%20(2012).%20Materiality%20and%20organizing:%20Social%20interaction%20in%20a%20technological%20world.%20Oxford:%20Oxford%20University%20Press.
https://doi.org/10.1093/acprof:oso/9780199664054.001.0001
http://scholar.google.com/scholar?q=Lesourne,%20Jacques;%20Randet,%20Denis%20(2006).%20%E2%80%9CLa%20recherche%20et%20l%E2%80%99innovation%20en%20France.%20Paris:%20Odile%20Jacob,%C2%A0Futuris.
http://scholar.google.com/scholar?q=Leung,%20Kwok;%20Morris,%20Micheal%20(2015).%20Values,%20schemas,%20and%20norms%20in%20the%20culture%E2%80%94behavior%20nexus:%20A%20situated%20dynamics%20framework.%C2%A0Journal%20of%20International%20Business%20Studies,%20Vol.%C2%A046,%20N%C2%BA%C2%A09,%20p.%C2%A01028-1050.
http://dx.doi.org/10.1057/jibs.2014.66
http://scholar.google.com/scholar?q=Lewis,%20Richard%20(1997).%20When%20cultures%20collide,%20Nicolas%20Brealey%20Publishing%20Ltd.,%20London.
http://scholar.google.com/scholar?q=Li,%20Munan%20(2015).%20%E2%80%9CA%20novel%20three-dimension%20perspective%20to%20explore%20technology%20evolution,%C2%A0Scientometrics,%C2%A0Vol.%C2%A0105,%20N%C2%BA%C2%A03,%20p.%C2%A01679-1697.
http://dx.doi.org/10.1007/s11192-015-1591-9
http://scholar.google.com/scholar?q=Li,%20Kai,%20Liangqi%20Cheng,%20and%20Ching%20I.%20Teng.%202020.%20%E2%80%9CVoluntary%20Sharing%20and%20Mandatory%20Provision:%20Private%20Information%20Disclosure%20on%20Social%20Networking%20Sites.%E2%80%9D%20Information%20Processing%20and%20Management,%20Vol.%2057,%20N%C2%BA%C2%A01,%20Elsevier,%20p.%C2%A0102-128.
https://doi.org/10.1016/j.ipm.2019.102128
http://scholar.google.com/scholar?q=Lichy,%20Jessica%20(2012).%20%E2%80%9CTowards%20an%20International%20Culture:%20Gen%C2%A0Y%20Students%20and%20SNS?%E2%80%9D,%20Active%20Learning%20in%20Higher%20Education,%20Vol.%C2%A013,%20N%C2%BA%C2%A02,%20p.%C2%A0101-116.
https://doi.org/10.1177%2F1469787412441289
https://doi.org/10.4018/ijthi.2014100101
http://scholar.google.com/scholar?q=Lichy,%20Jessica%20(2016).%20%E2%80%9CManaging%20internet%20user%20behaviour%20within%20organizations:%20Inter%20and%20intra-generational%20trends%E2%80%9D,%20in%20Organizational%20Management%20Approaches%20and%20Solutions,%20KOGAN%20PAGE%20Ltd.%20p.%20162-185.%20(ed.%20Stokes,%20Peter)
http://scholar.google.com/scholar?q=Lichy,%20Jessica;%20Kachour,%20Maher%20(2016).%20%E2%80%9CUnderstanding%20how%20students%20interact%20with%20technology%20for%20knowledge-sharing:%20the%20emergence%20of%20a%20new%20%E2%80%9Csocial%E2%80%9D%20divide%20in%20France%E2%80%9D,%C2%A0International%20Journal%20of%20Technology%20and%20Human%20Interaction,%20Vol.%C2%A012,%20N%C2%BA%C2%A01,%20p.%C2%A090-112.
https://doi.org/10.4018/IJTHI.2016010106


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 143

Lichy, Jessica; StokeS, Peter (2018). “Questioning the Validity of Cross-Cultural Frameworks 
in a Digital Era: The Emergence of New Approaches to Culture in the Online 
Environment”, International Studies of Management and Organization, Vol. 48, Nº 1, 
p. 121-136.
Google Scholar http://dx.doi.org/10.1080/00208825.2018.1407179

Lichy, Jessica & ramPhort, Dobrina (2019). Managing Linguistic Hegemony & Communication 
in the Digital Era, in The Driving Trends of International Business in the 21st Century, 
Cambridge Scholars Publishing, Newcastle, p. 4-26.
Google Scholar

Lichy, Jessica; merLe, Karine (in press). “Clicks & Tweets in Continuing Professional 
Development: A cross-cultural comparison of ICT usage”, Management International.
Google Scholar https://doi.org/10.7202/1075487ar

LomBorG, Stine (2017). “A state of flux: Histories of social media research”, European 
Journal of Communication, Vol. 32, Nº 1, p. 6-15.
Google Scholar http://dx.doi.org/10.1177/0267323116682807

LoNkiLa, Markku (2008). “The Internet and Anti-military Activism in Russia”, Europe-Asia 
Studies, Vol. 60, Nº 7, p. 1125-1149
Google Scholar http://dx.doi.org/10.1080/09668130802230671

Loroz, Peggie Sue; heLGeSoN, James G. (2013). “Boomers and their babies: An exploratory 
study comparing psychological profiles and advertising appeal effectiveness across 
two generations”, Journal of Marketing Theory and Practice, Vol. 21, Nº 3, p. 289-306.
Google Scholar https://doi.org/10.2753/MTP1069-6679210304

Lowe, Debra; Levitt, Kenneth J.; wiLSoN, Terry (2008). “Solutions for Retaining Gen Y 
Employees in the Workplace”, Engineering Management Review, IEEE, Vol. 39, Nº 2, 
p. 46-52.
Google Scholar https://doi.org/10.1109/EMR.2011.5876174

maceDo, Isabel (2017). Predicting the acceptance and use of information and communication 
technology by older adults: An empirical examination of the revised UTAUT2. Computers 
in Human Behavior, Vol. 75, p. 935-948.
Google Scholar http://dx.doi.org/10.1016/j.chb.2017.06.013

maLBoN, Justin (2013). “Taking Fake Online Consumer Reviews Seriously”, Journal of 
Consumer Policy, Vol. 36, Nº 2, p. 139-157. Mälksoo, Maria. (2009). The Memory Politics 
of Becoming European: The East European Subalterns and the Collective Memory of 
Europe. European Journal of International Relations, 15(4), 653-680. 
Google Scholar http://dx.doi.org/10.1177/1354066109345049

mäLkSoo, Maria. (2009). The Memory Politics of Becoming European: The East European 
Subalterns and the Collective Memory of Europe. European Journal of International 
Relations, 15(4), 653-680.
Google Scholar http://dx.doi.org/10.1177/1354066109345049

mamut, Alexander (2008) “Russian Oligarch Invades the Blogosphere”, The Telegraph, 6 
January, available at:  http://www.telegraph.co.uk/money/main.jhtml?xml¼/
money/2008/01/06/ccrussia106.xml, accessed 07 June 2020.
Google Scholar

maNNheim, Karl (1952). “The Problem of Generations, in Essays on the Sociology of 
Knowledge, Paul Kecskemeti, ed., London: Routledge & Kegan Paul, p. 276-322.
Google Scholar

maréchaL, Nathalie (2017). “Networked authoritarianism and the geopolitics of information: 
Understanding Russian Internet policy”. Media and Communication, Vol. 5 Nº 1, p. 29-41.
Google Scholar https://doi.org/10.17645/mac.v5i1.808

markovic, Dragan S.; zivkovic, Dejan; cvetkovic, Dragan, PoPovic, Ranko (2012). “Impact of 
Nanotechnology Advances in ICT on Sustainability and Energy Efficiency, Renewable 
and Sustainable Energy Reviews, Vol. 16, Nº 5, p. 2966-2972.
Google Scholar https://doi.org/10.1016/j.rser.2012.02.018

martiN, Carolyn. A. (2005). “From high maintenance to high productivity, What managers 
need to know about Generation Y”, Industrial and Commercial Training, Vol. 37 Nº 1, 
p. 39-44.
Google Scholar http://dx.doi.org/10.1108/00197850510699965

mcSweeNey, Brendan (2002). “Hofstede’s model of national cultural differences and their 
consequences: A triumph of faith-a failure of analysis”. Human relations, Vol. 55, Nº 1, 
p. 89-118.
Google Scholar https://doi.org/10.1177/0018726702551004

mihaiLiDiS, Paul; viotty, Samantha (2017). “Spreadable spectacle in digital culture: Civic 
expression, fake news, and the role of media literacies in “post-fact” society”. American 
Behavioral Scientist, Vol. 61, Nº 4, p. 441-454.
Google Scholar https://doi.org/10.1177/0002764217701217

miLLer, Vincent (2020). Understanding digital culture. Los Angeles, SAGE Publications 
Limited.
Google Scholar

http://scholar.google.com/scholar?q=Lichy,%20Jessica;%20Stokes,%20Peter%20(2018).%20%E2%80%9CQuestioning%20the%20Validity%20of%20Cross-Cultural%20Frameworks%20in%20a%20Digital%20Era:%20The%20Emergence%20of%20New%20Approaches%20to%20Culture%20in%20the%20Online%20Environment%E2%80%9D,%20International%20Studies%20of%20Management%20and%20Organization,%20Vol.%C2%A048,%20N%C2%BA%C2%A01,%20p.%C2%A0121-136.
http://dx.doi.org/10.1080/00208825.2018.1407179
http://scholar.google.com/scholar?q=Lichy,%20Jessica%20&%20Ramphort,%20Dobrina%20(2019).%20Managing%20Linguistic%20Hegemony%20&%20Communication%20in%20the%20Digital%20Era,%20in%20The%20Driving%20Trends%20of%20International%20Business%20in%20the%2021st%20Century,%20Cambridge%20Scholars%20Publishing,%20Newcastle,%20p.%C2%A04-26.
http://scholar.google.com/scholar?q=Lichy,%20Jessica;%20Merle,%20Karine%20(in%20press).%20%E2%80%9CClicks%20&%20Tweets%20in%C2%A0Continuing%20Professional%20Development:%20A%20cross-cultural%20comparison%20of%20ICT%20usage%E2%80%9D,%20Management%C2%A0International.
https://doi.org/10.7202/1075487ar
http://scholar.google.com/scholar?q=Lomborg,%20Stine%20(2017).%20%E2%80%9CA%20state%20of%20flux:%20Histories%20of%20social%20media%20research%E2%80%9D,%C2%A0European%20Journal%20of%20Communication,%20Vol.%C2%A032,%20N%C2%BA%C2%A01,%20p.%C2%A06-15.
http://dx.doi.org/10.1177/0267323116682807
http://scholar.google.com/scholar?q=Lonkila,%20Markku%20(2008).%20%E2%80%9CThe%20Internet%20and%20Anti-military%20Activism%20in%20Russia%E2%80%9D,%20Europe-Asia%20Studies,%20Vol.%C2%A060,%20N%C2%BA%C2%A07,%20p.%C2%A01125-1149,%20DOI:%2010.1080/09668130802230671
http://dx.doi.org/10.1080/09668130802230671
http://scholar.google.com/scholar?q=Loroz,%20Peggie%20Sue;%20Helgeson,%20James%20G.%20(2013).%20%E2%80%9CBoomers%20and%20their%20babies:%20An%20exploratory%20study%20comparing%20psychological%20profiles%20and%20advertising%20appeal%20effectiveness%20across%20two%20generations%E2%80%9D,%20Journal%20of%20Marketing%20Theory%20and%20Practice,%20Vol.%C2%A021,%20N%C2%BA%C2%A03,%20p.%C2%A0289-306.
https://doi.org/10.2753/MTP1069-6679210304
http://scholar.google.com/scholar?q=Lowe,%20Debra;%20Levitt,%20Kenneth%20J.;%20Wilson,%20Terry%20(2008).%20%E2%80%9CSolutions%20for%20Retaining%20Gen%C2%A0Y%20Employees%20in%20the%20Workplace%E2%80%9D,%20Engineering%20Management%20Review,%20IEEE,%20Vol.%C2%A039,%20N%C2%BA%C2%A02,%20p.%C2%A046-52.
https://doi.org/10.1109/EMR.2011.5876174
http://scholar.google.com/scholar?q=Macedo,%20Isabel%20(2017).%20Predicting%20the%20acceptance%20and%20use%20of%20information%20and%20communication%20technology%20by%20older%20adults:%20An%20empirical%20examination%20of%20the%20revised%20UTAUT2.%20Computers%20in%20Human%20Behavior,%20Vol.%C2%A075,%20p.%C2%A0935-948.
http://dx.doi.org/10.1016/j.chb.2017.06.013
http://scholar.google.com/scholar?q=Malbon,%20Justin%20(2013).%20%E2%80%9CTaking%20Fake%20Online%20Consumer%20Reviews%20Seriously%E2%80%9D,%20Journal%20of%20Consumer%20Policy,%20Vol.%C2%A036,%20N%C2%BA%C2%A02,%20p.%C2%A0139-157.%20M%C3%A4lksoo,%20Maria.%20(2009).%20The%20Memory%20Politics%20of%20Becoming%20European:%20The%20East%20European%20Subalterns%20and%20the%20Collective%20Memory%20of%20Europe.%20European%20Journal%20of%20International%20Relations,%2015(4),%20653-680.%20https://doi.org/10.1177/1354066109345049%20
http://dx.doi.org/10.1177/1354066109345049
http://scholar.google.com/scholar?q=M%C3%A4lksoo,%20Maria.%20(2009).%20The%20Memory%20Politics%20of%20Becoming%20European:%20The%20East%20European%20Subalterns%20and%20the%20Collective%20Memory%20of%20Europe.%20European%20Journal%20of%20International%20Relations,%2015(4),%20653-680.%20https://doi.org/10.1177/1354066109345049%20
http://dx.doi.org/10.1177/1354066109345049
http://www.telegraph.co.uk/money/main.jhtml?xml%C2%BC/money/2008/01/06/ccrussia106.xml
http://www.telegraph.co.uk/money/main.jhtml?xml%C2%BC/money/2008/01/06/ccrussia106.xml
http://scholar.google.com/scholar?q=Mamut,%20Alexander%20(2008)%20%E2%80%9CRussian%20Oligarch%20Invades%20the%20Blogosphere%E2%80%9D,%20The%20Telegraph,%206%20January,%20available%20at:%20http://www.telegraph.co.uk/money/main.jhtml?xml%C2%BC/money/2008/01/06/ccrussia106.xml,%20accessed%2007%20June%202020.%20
http://scholar.google.com/scholar?q=Mannheim,%20Karl%20(1952).%20%E2%80%9CThe%20Problem%20of%20Generations,%20in%20Essays%20on%20the%20Sociology%20of%20Knowledge,%20Paul%20Kecskemeti,%20ed.,%20London:%20Routledge%20&%20Kegan%20Paul,%20p.%C2%A0276-322.
http://scholar.google.com/scholar?q=Mar%C3%A9chal,%20Nathalie%20(2017).%20%E2%80%9CNetworked%20authoritarianism%20and%20the%20geopolitics%20of%20information:%20Understanding%20Russian%20Internet%20policy%E2%80%9D.%20Media%20and%20Communication,%20Vol.%C2%A05%20N%C2%BA%C2%A01,%20p.%C2%A029-41.
https://doi.org/10.17645/mac.v5i1.808
http://scholar.google.com/scholar?q=Markovic,%20Dragan%20S.;%20Zivkovic,%20Dejan;%20Cvetkovic,%20Dragan,%20Popovic,%20Ranko%20(2012).%20%E2%80%9CImpact%20of%20Nanotechnology%20Advances%20in%20ICT%20on%20Sustainability%20and%20Energy%20Efficiency,%20Renewable%20and%20Sustainable%20Energy%20Reviews,%C2%A0Vol.%C2%A016,%20N%C2%BA%C2%A05,%20p.%C2%A02966-2972.
https://doi.org/10.1016/j.rser.2012.02.018
http://scholar.google.com/scholar?q=Martin,%20Carolyn.%20A.%20(2005).%20%E2%80%9CFrom%20high%20maintenance%20to%20high%20productivity,%20What%20managers%20need%20to%20know%20about%20Generation%20Y%E2%80%9D,%20Industrial%20and%20Commercial%20Training,%20Vol.%C2%A037%20N%C2%BA%C2%A01,%20p.%C2%A039-44.
http://dx.doi.org/10.1108/00197850510699965
http://scholar.google.com/scholar?q=McSweeney,%20Brendan%20(2002).%20%E2%80%9CHofstede%E2%80%99s%20model%20of%20national%20cultural%20differences%20and%20their%20consequences:%20A%20triumph%20of%20faith-a%20failure%20of%20analysis%E2%80%9D.%20Human%20relations,%20Vol.%C2%A055,%20N%C2%BA%C2%A01,%20p.%C2%A089-118.
https://doi.org/10.1177%2F0018726702551004
http://scholar.google.com/scholar?q=Mihailidis,%20Paul;%20Viotty,%20Samantha%20(2017).%20%E2%80%9CSpreadable%20spectacle%20in%20digital%20culture:%20Civic%20expression,%20fake%20news,%20and%20the%20role%20of%20media%20literacies%20in%20%E2%80%9Cpost-fact%E2%80%9D%20society%E2%80%9D.%20American%20Behavioral%20Scientist,%20Vol.%C2%A061,%20N%C2%BA%C2%A04,%20p.%C2%A0441-454.
https://doi.org/10.1177%2F0002764217701217
http://scholar.google.com/scholar?q=Miller,%20Vincent%20(2020).%C2%A0Understanding%20digital%20culture.%20Los%20Angeles,%20SAGE%20Publications%20Limited.


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 144

moïSi, Dominique (2019). “France, Russia, China: A Structural Analysis of Social Revolutions”, 
27 Sept. Available at: https://www.project-syndicate.org/commentary/emmanuel-
macron-france-russia-reset-by-dominique-moisi-2019-09?barrier=accesspay-
log (accessed 11 March 2020).
Google Scholar

moSS, T. (2014). “Socio-technical Change and the Politics of Urban Infrastructure: Managing 
Energy in Berlin between Dictatorship and Democracy”. Urban Studies, Vol. 51, Nº 7, 
p. 1432-1448.
Google Scholar http://dx.doi.org/10.1177/0042098013500086

muBarak, A., & quiNN, S. (2019). General strain theory of Internet addiction and deviant 
behaviour in social networking sites (SNS). Journal of Information, Communication and 
Ethics in Society, 17(1), 61-71.
Google Scholar https://doi.org/10.1108/JICES-08-2016-0024

Naicker, Visvanathan; vaN Der merwe, Derrick (2018). “Managers’ perception of mobile 
technology adoption in the Life Insurance industry”, Information Technology & People, 
Vol. 31, Nº 2, p. 507-526.
Google Scholar http://dx.doi.org/10.1108/itp-09-2016-0212

Naim, M. Faraz; LeNka, Usha (2018). “Development and retention of Generation Y employees: 
a conceptual framework”, Employee Relations, Vol. 40, Nº 2, p. 433-455.
Google Scholar http://dx.doi.org/10.1108/er-09-2016-0172

Naim, M. Faraz; LeNka, Usha (2017a). “Talent management: A burgeoning strategic focus 
in Indian IT industry”, Industrial and Commercial Training, Vol. 49, Nº 4, p. 183-188.
Google Scholar https://doi.org/10.1108/ICT-12-2016-0084

Naim, M. Faraz; LeNka, Usha (2017b). “The impact of social media and collaboration on 
Gen Y employees’ engagement”, International Journal of Development Issues, Vol. 16, 
Nº 3, p. 289-299.
Google Scholar http://dx.doi.org/10.1108/ijdi-04-2017-0041

NichoLS, Thomas; wriGht, Meghan (2018). “Generational differences: Understanding and 
exploring Generation Z”, OFFICERS President President-Elect, 177 p.
Google Scholar

orDuN, Guven (2015). “Millennial (Gen Y) Consumer Behavior, Their Shopping Preferences 
and Perceptual Maps Associated with Brand Loyalty”. Canadian Social Science, 11 (4), 
p. 40-55.
Google Scholar  http://dx.doi.org/10.3968/%25x

oShkaLo, Anna (2014). Odnoklassniki.ru rebrands into OK [online] July 08. Retrieved July 
11, 2014, from http://www.russiansearchtips.com/category/social-media-in-russia/
Google Scholar

ozkaN, Mustafa; SoLmaz, Betul (2015). “Changing face of the employees—Generation Z 
and their perceptions of work (a study applied to university students)”, Procedia 
Economics and Finance, Vol. 26, p. 476-483.
Google Scholar https://doi.org/10.1016/S2212-5671(15)00876-X

PaNteLi, Niki; marDer, Ben (2017). “Constructing and enacting normality online across 
generations: The case of social networking sites”, Information Technology & People, 
Vol. 30, Nº 2, p. 282-300.
Google Scholar http://dx.doi.org/10.1108/itp-06-2015-0134

Park, Chris (2003). “In other (people’s) words: Plagiarism by university students—literature 
and lessons”, Assessment & evaluation in higher education, Vol. 28, Nº 5, p. 471-488.
Google Scholar https://doi.org/10.1080/02602930301677

Park, Sung Youl (2009). “An analysis of the technology acceptance model in understanding 
university students’ behavioral intention to use e-learning”, Educational Technology & 
Society, Vol. 12, p. 150-162.
Google Scholar

PeDró, Francesc (2006). “The new millennium learners: Challenging our views on ICT and 
learning. InterAmerican Development Bank, Nº 9228, IDB Publications (Working 
Papers).
Google Scholar

PeLeD, Alon (2011). “When transparency and collaboration collide: The USA Open Data 
program” Journal of the American Society for Information Science and Technology, Vol. 62, 
Nº 11, p. 2085-2094.
Google Scholar http://dx.doi.org/10.1002/asi.21622

Pew Internet (2013). “Pew Internet: Social Networking (full details) [online] USA. Retrieved 
March 15, from http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-
Networking-fulldetail.aspx.
Google Scholar

PimieNta, Daniel & PraDo, Daniel (2016). “Un milliard de Latins… dans l’Internet?” Hermes, 
La Revue, Issue 2, p. 91-100.
Google Scholar https://doi.org/10.3917/herm.075.0091

PowerS, Matthew; vera-zamBraNo, Sandra. (2017). “How journalists use social media in 
France and the United States: Analyzing technology use across journalistic fields”, New 
Media & Society, p. 1-17.
Google Scholar http://dx.doi.org/10.1177/1461444817731566

https://www.project-syndicate.org/commentary/emmanuel-macron-france-russia-reset-by-dominique-moisi-2019-09?barrier=accesspaylog
https://www.project-syndicate.org/commentary/emmanuel-macron-france-russia-reset-by-dominique-moisi-2019-09?barrier=accesspaylog
https://www.project-syndicate.org/commentary/emmanuel-macron-france-russia-reset-by-dominique-moisi-2019-09?barrier=accesspaylog
http://scholar.google.com/scholar?q=Mo%C3%AFsi,%20Dominique%20(2019).%20%E2%80%9CFrance,%20Russia,%20China:%20A%20Structural%20Analysis%20of%20Social%20Revolutions%E2%80%9D,%2027%20Sept.%20Available%20at:%20https://www.project-syndicate.org/commentary/emmanuel-macron-france-russia-reset-by-dominique-moisi-2019-09?barrier=accesspaylog%20(accessed%2011%20March%202020).
http://scholar.google.com/scholar?q=Moss,%20T.%20(2014).%20%E2%80%9CSocio-technical%20Change%20and%20the%20Politics%20of%20Urban%20Infrastructure:%20Managing%20Energy%20in%20Berlin%20between%20Dictatorship%20and%20Democracy%E2%80%9D.%20Urban%20Studies,%20Vol.%C2%A051,%20N%C2%BA%C2%A07,%20p.%C2%A01432-1448.
http://dx.doi.org/10.1177/0042098013500086
http://scholar.google.com/scholar?q=Mubarak,%20A.,%20&%20Quinn,%20S.%20(2019).%20General%20strain%20theory%20of%20Internet%20addiction%20and%20deviant%20behaviour%20in%20social%20networking%20sites%20(SNS).%C2%A0Journal%20of%20Information,%20Communication%20and%20Ethics%20in%20Society,%C2%A017(1),%2061-71.
https://doi.org/10.1108/JICES-08-2016-0024
http://scholar.google.com/scholar?q=Naicker,%20Visvanathan;%20Van%20Der%C2%A0Merwe,%20Derrick%20(2018).%20%E2%80%9CManagers%E2%80%99%20perception%20of%20mobile%20technology%20adoption%20in%20the%20Life%20Insurance%20industry%E2%80%9D,%20Information%20Technology%20&%20People,%20Vol.%C2%A031,%20N%C2%BA%C2%A02,%20p.%C2%A0507-526.
http://dx.doi.org/10.1108/itp-09-2016-0212
http://scholar.google.com/scholar?q=Naim,%20M.%20Faraz;%20Lenka,%20Usha%20(2018).%20%E2%80%9CDevelopment%20and%20retention%20of%20Generation%20Y%20employees:%20a%20conceptual%20framework%E2%80%9D,%C2%A0Employee%20Relations,%20Vol.%C2%A040,%20N%C2%BA%C2%A02,%20p.%C2%A0433-455.
http://dx.doi.org/10.1108/er-09-2016-0172
http://scholar.google.com/scholar?q=Naim,%20M.%20Faraz;%20Lenka,%20Usha%20(2017a).%20%E2%80%9CTalent%20management:%20A%20burgeoning%20strategic%20focus%20in%20Indian%20IT%20industry%E2%80%9D,%C2%A0Industrial%20and%20Commercial%20Training,%20Vol.%C2%A049,%20N%C2%BA%C2%A04,%20p.%C2%A0183-188.
https://doi.org/10.1108/ICT-12-2016-0084
http://scholar.google.com/scholar?q=Naim,%20M.%20Faraz;%20Lenka,%20Usha%20(2017b).%20%E2%80%9CThe%20impact%20of%20social%20media%20and%20collaboration%20on%20Gen%C2%A0Y%20employees%E2%80%99%20engagement%E2%80%9D,%C2%A0International%20Journal%20of%20Development%20Issues,%20Vol.%C2%A016,%20N%C2%BA%C2%A03,%20p.%C2%A0289-299.
http://dx.doi.org/10.1108/ijdi-04-2017-0041
http://scholar.google.com/scholar?q=Nichols,%20Thomas;%20Wright,%20Meghan%20(2018).%20%E2%80%9CGenerational%20differences:%20Understanding%20and%20exploring%20Generation%20Z%E2%80%9D,%20OFFICERS%20President%20President-Elect,%20177%C2%A0p.
http://scholar.google.com/scholar?q=Ordun,%20Guven%20(2015).%20%E2%80%9CMillennial%20(Gen%C2%A0Y)%20Consumer%20Behavior,%20Their%20Shopping%20Preferences%20and%20Perceptual%20Maps%20Associated%20with%20Brand%20Loyalty%E2%80%9D.%20Canadian%20Social%20Science,%2011%20(4),%20p.%C2%A040-55.
http://dx.doi.org/10.3968/%25x
http://www.russiansearchtips.com/category/social-media-in-russia/
http://scholar.google.com/scholar?q=Oshkalo,%20Anna%20(2014).%20Odnoklassniki.ru%20rebrands%20into%20OK%20%5Bonline%5D%20July%2008.%20Retrieved%20July%2011,%202014,%20from%20http://www.russiansearchtips.com/category/social-media-in-russia/%20
http://scholar.google.com/scholar?q=Ozkan,%20Mustafa;%20Solmaz,%20Betul%20(2015).%20%E2%80%9CChanging%20face%20of%20the%20employees%E2%80%94Generation%20Z%20and%20their%20perceptions%20of%20work%20(a%20study%20applied%20to%20university%20students)%E2%80%9D,%20Procedia%20Economics%20and%20Finance,%C2%A0Vol.%C2%A026,%20p.%C2%A0476-483.
https://doi.org/10.1016/S2212-5671(15)00876-X
http://scholar.google.com/scholar?q=Panteli,%20Niki;%20Marder,%20Ben%20(2017).%20%E2%80%9CConstructing%20and%20enacting%20normality%20online%20across%20generations:%20The%20case%20of%20social%20networking%20sites%E2%80%9D,%20Information%20Technology%20&%20People,%20Vol.%C2%A030,%20N%C2%BA%C2%A02,%20p.%C2%A0282-300.
http://dx.doi.org/10.1108/itp-06-2015-0134
http://scholar.google.com/scholar?q=Park,%20Chris%20(2003).%20%E2%80%9CIn%20other%20(people%E2%80%99s)%20words:%20Plagiarism%20by%20university%20students%E2%80%94literature%20and%20lessons%E2%80%9D,%C2%A0Assessment%20&%20evaluation%20in%20higher%20education,%20Vol.%C2%A028,%20N%C2%BA%C2%A05,%20p.%C2%A0471-488.
https://doi.org/10.1080/02602930301677
http://scholar.google.com/scholar?q=Park,%20Sung%20Youl%20(2009).%20%E2%80%9CAn%20analysis%20of%20the%20technology%20acceptance%20model%20in%20understanding%20university%20students%E2%80%99%20behavioral%20intention%20to%20use%20e-learning%E2%80%9D,%20Educational%20Technology%20&%20Society,%20Vol.%C2%A012,%20p.%C2%A0150-162.
http://scholar.google.com/scholar?q=Pedr%C3%B3,%C2%A0Francesc%20(2006).%20%E2%80%9CThe%20new%20millennium%20learners:%20Challenging%20our%20views%20on%20ICT%20and%20learning.%20InterAmerican%20Development%20Bank,%20N%C2%BA%C2%A09228,%20IDB%20Publications%20(Working%20Papers).
http://scholar.google.com/scholar?q=Peled,%20Alon%20(2011).%20%E2%80%9CWhen%20transparency%20and%20collaboration%20collide:%20The%20USA%20Open%20Data%20program%E2%80%9D%C2%A0Journal%20of%20the%20American%20Society%20for%20Information%20Science%20and%20Technology,%C2%A0Vol.%C2%A062,%20N%C2%BA%C2%A011,%20p.%C2%A02085-2094.
http://dx.doi.org/10.1002/asi.21622
http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-fulldetail.aspx
http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-fulldetail.aspx
http://scholar.google.com/scholar?q=Pew%20Internet%20(2013).%20%E2%80%9CPew%20Internet:%20Social%20Networking%20(full%20details)%20%5Bonline%5D%20USA.%20Retrieved%20March%2015,%20from%20http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-fulldetail.aspx.
http://scholar.google.com/scholar?q=Pimienta,%20Daniel%20&%20Prado,%20Daniel%20(2016).%20%E2%80%9CUn%20milliard%20de%20Latins%E2%80%A6%20dans%20l%E2%80%99Internet?%E2%80%9D%20Hermes,%20La%20Revue,%20Issue%C2%A02,%20p.%C2%A091-100.
https://doi.org/10.3917/herm.075.0091
http://scholar.google.com/scholar?q=Powers,%20Matthew;%20Vera-Zambrano,%20Sandra.%20(2017).%20%E2%80%9CHow%20journalists%20use%20social%20media%20in%20France%20and%20the%20United%20States:%20Analyzing%20technology%20use%20across%20journalistic%20fields%E2%80%9D,%C2%A0New%20Media%20&%20Society,%20p.%C2%A01-17.
http://dx.doi.org/10.1177/1461444817731566


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 145

PreNSky, Marc (2001). “Digital natives, digital immigrants, NCB University Press, Vol. 9, 
Nº 5, p. 1-6.
Google Scholar https://doi.org/10.1108/10748120110424816

ProuLx, Serge (2005). Penser les usages des TIC aujourd’hui: enjeux, modèles, tend-
ances. Enjeux et Usages des TIC: Aspects Sociaux et Culturels, Vol. 1, p. 7-20.
Google Scholar

PuJoL, Jean (2014). “La Génération Y préfère les centres commerciaux aux achats en ligne 
[online] June 26. Retrieved August 15, 2014, from http://pro.01net.com/editorial/622412/
la-generation-y-prefere-les-centres-commerciaux-aux-achats-en-ligne
Google Scholar

raker, Ethan J.; zacher, Meghan; Lowe, Sarah R .(2020). “Lessons from Hurricane Katrina 
for predicting the indirect health consequences of the COVID-19 pandemic. Proceedings 
of the National Academy of Sciences of the United States of America, Vol. 117, Nº 23, 2020, 
p. 12595-12597.
Google Scholar http://dx.doi.org/10.1073/pnas.2006706117

roBB, Michael (2017). “Screenagers: Growing up in the Digital Age”, Journal of Children 
and Media, Vol. 11, Nº 3, p. 376-379.
Google Scholar https://doi.org/10.1080/17482798.2017.1341121

Russian Internet Forum (2019). “Российский Интернет Форум. Выходные данные. Дизайн 
и разработка. April 17-19. Available at: https://2019.rif.ru/ (accessed 25 March, 2020).
Google Scholar

SkocPoL, Theda (1976). “France, Russia, China: A Structural Analysis of Social 
Revolutions”. Comparative Studies in Society and History, Vol 18, Nº 2, p. 175-210.
Google Scholar http://dx.doi.org/10.1017/s0010417500008197

SimoNSoN, Itamar (2015). “Mission (Largely) Accomplished: What’s Next for Consumer 
BDT-JDM Researchers, Journal of Marketing Behavior, Vol. 1, p. 9-35.
Google Scholar http://dx.doi.org/10.1561/107.00000001

SiNGh, Nitish, LehNert, Kevin, & BoStick, Kathleen. (2012). ‘Global social media usage: 
Insights into reaching consumers worldwide’. Thunderbird International Business Review, 
Vol 54, Nº 5, p. 683-700.
Google Scholar http://dx.doi.org/10.1002/tie.21662

SLuSarciuc, Marcela (2019). ‘Cross-Border Regions—Institutional Comparative Assessment 
Framework. Study Case Romania-Ukraine.’ USV Annals of Economics and Public 
Administration, Vol. 19, Nº 2(30), p. 43-52.
Google Scholar

SmoLkiN, Rachel (2007). ‘What the mainstream media can learn from Jon Stewart: No, 
not to be funny and snarky, but to be bold and to do a better job of cutting through the 
fog’, American Journalism Review, Vol. 29, Nº 3, p. 18-26.
Google Scholar

SmyrNaioS, Nikos (2016). ‘L’effet GAFAM: stratégies et logiques de l’oligopole de l’inter-
net’. Communication Langages, (2), p. 61-83.
Google Scholar http://dx.doi.org/10.3917/comla.188.0061

SoBkowicz, Pawel (2013). ‘Quantitative Agent Based Model of User Behavior in an Internet 
Discussion Forum’, PLoS One, Vol. 8, Nº 12, p. e805-e824.
Google Scholar http://dx.doi.org/10.1371/journal.pone.0080524

SoLDatov, Andrei; BoroGaN, Irina (2015). Putin trolls Facebook: Privacy and Moscow’s New 
Data Laws [online] Russia. November 03. Retrieved 11 May 2016, from https://www.
foreignaffairs.com/articles/russian-federation/2015-11-03/putin-trolls-facebook
Google Scholar

Somma, Antonella; GiaLDi, Giulia; krueGer, Robert;, markoN, Kristial; frau, Claudia; LovaLLo, 
Sylvia; foSSati, Andrea (2020). ‘Dysfunctional Personality Features, Non-Scientifically 
Supported Causal Beliefs, and Emotional Problems during the First Month of the 
COVID-19 Pandemic in Italy.’ Personality and Individual Differences, Vol. 165, 2020, 
p. 110-139.
Google Scholar https://doi.org/10.1016/j.paid.2020.110139

StatiStica (2019). “L’usage des réseaux sociaux en France – Faits et chiffres”. Publié 
par Statista Research Department, 12 Sept. Available at: https://fr.statista.com/
themes/2761/l-usage-des-reseaux-sociaux-en-france/ (accessed 07 February 2020).
Google Scholar

Stewart, Jeanine; oLiver, Elizabeth; craveNS, Karen; oiShi, Shigehiro (2017). Managing 
millennials: Embracing generational differences. Business Horizons, Vol. 60, Nº 1, 
p. 45-54.
Google Scholar http://dx.doi.org/10.1016/j.bushor.2016.08.011

StokeS, Peter; Wall, Tony (2014). Research Methods, London (UK) Palgrave.
Google Scholar

StoNe, Jeff (2014). Russian Internet Censorship, Social Media Crackdown Make It Easy 
for Putin to Stay Popular [online] Russia. June 08. Retrieved 02 March, 2016, from http://
www.ibtimes.com/russian-internet-censorship-social-media-crackdown-make-it- 
easy-putin-stay-popular-1651078
Google Scholar

http://scholar.google.com/scholar?q=Prensky,%20Marc%20(2001).%20%E2%80%9CDigital%20natives,%20digital%20immigrants,%20NCB%20University%20Press,%20Vol.%C2%A09,%20N%C2%BA%C2%A05,%20p.%C2%A01-6.
https://doi.org/10.1108/10748120110424816
http://scholar.google.com/scholar?q=Proulx,%20Serge%20(2005).%20Penser%20les%20usages%20des%20TIC%20aujourd%E2%80%99hui:%20enjeux,%20mod%C3%A8les,%20tendances.%20Enjeux%20et%20Usages%20des%20TIC:%20Aspects%20Sociaux%20et%20Culturels,%20Vol.%201,%20p.%C2%A07-20.
http://pro.01net.com/editorial/622412/la-generation-y-prefere-les-centres-commerciaux-aux-achats-en-ligne
http://pro.01net.com/editorial/622412/la-generation-y-prefere-les-centres-commerciaux-aux-achats-en-ligne
http://scholar.google.com/scholar?q=Pujol,%20Jean%20(2014).%20%E2%80%9CLa%20G%C3%A9n%C3%A9ration%20Y%20pr%C3%A9f%C3%A8re%20les%20centres%20commerciaux%20aux%20achats%20en%20ligne%20%5Bonline%5D%20June%2026.%20Retrieved%20August%2015,%202014,%20from%20http://pro.01net.com/editorial/622412/la-generation-y-prefere-les-centres-commerciaux-aux-achats-en-ligne%20
http://scholar.google.com/scholar?q=Raker,%20Ethan%20J.;%20Zacher,%20Meghan;%20Lowe,%20Sarah%20R%20.(2020).%20%E2%80%9CLessons%20from%20Hurricane%20Katrina%20for%20predicting%20the%20indirect%20health%20consequences%20of%20the%20COVID-19%20pandemic.%20Proceedings%20of%20the%20National%20Academy%20of%20Sciences%20of%20the%20United%20States%20of%20America,%20Vol.%C2%A0117,%20N%C2%BA%C2%A023,%202020,%20p.%C2%A012595-12597.
http://dx.doi.org/10.1073/pnas.2006706117
http://scholar.google.com/scholar?q=Robb,%20Michael%20(2017).%20%E2%80%9CScreenagers:%20Growing%20up%20in%20the%20Digital%20Age%E2%80%9D,%C2%A0Journal%20of%20Children%20and%20Media,%20Vol.%C2%A011,%20N%C2%BA%C2%A03,%20p.%C2%A0376-379.
https://doi.org/10.1080/17482798.2017.1341121
https://2019.rif.ru/
http://scholar.google.com/scholar?q=Russian%20Internet%20Forum%20(2019).%20%E2%80%9C%D0%A0%D0%BE%D1%81%D1%81%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9%20%D0%98%D0%BD%D1%82%D0%B5%D1%80%D0%BD%D0%B5%D1%82%20%D0%A4%D0%BE%D1%80%D1%83%D0%BC.%20%D0%92%D1%8B%D1%85%D0%BE%D0%B4%D0%BD%D1%8B%D0%B5%20%D0%B4%D0%B0%D0%BD%D0%BD%D1%8B%D0%B5.%20%D0%94%D0%B8%D0%B7%D0%B0%D0%B9%D0%BD%20%D0%B8%20%D1%80%D0%B0%D0%B7%D1%80%D0%B0%D0%B1%D0%BE%D1%82%D0%BA%D0%B0.%20April%2017-19.%20Available%20at:%20https://2019.rif.ru/%20(accessed%2025%20March,%202020).
http://scholar.google.com/scholar?q=Skocpol,%20Theda%20(1976).%20%E2%80%9CFrance,%20Russia,%20China:%20A%20Structural%20Analysis%20of%20Social%20Revolutions%E2%80%9D.%C2%A0Comparative%20Studies%20in%20Society%20and%20History,%C2%A0Vol%C2%A018,%20N%C2%BA%C2%A02,%20p.%C2%A0175-210.
http://dx.doi.org/10.1017/s0010417500008197
http://scholar.google.com/scholar?q=Simonson,%20Itamar%20(2015).%20%E2%80%9CMission%20(Largely)%20Accomplished:%20What%E2%80%99s%20Next%20for%20Consumer%20BDT-JDM%20Researchers,%20Journal%20of%20Marketing%20Behavior,%20Vol.%C2%A01,%20p.%C2%A09-35.
http://dx.doi.org/10.1561/107.00000001
http://scholar.google.com/scholar?q=Singh,%20Nitish,%20Lehnert,%20Kevin,%20&%20Bostick,%20Kathleen.%20(2012).%20%E2%80%98Global%20social%20media%20usage:%20Insights%20into%20reaching%20consumers%20worldwide%E2%80%99.%C2%A0Thunderbird%20International%20Business%20Review,%20Vol%C2%A054,%20N%C2%BA%C2%A05,%20p.%C2%A0683-700.
http://dx.doi.org/10.1002/tie.21662
http://scholar.google.com/scholar?q=Slusarciuc,%20Marcela%20(2019).%20%E2%80%98Cross-Border%20Regions%E2%80%94Institutional%20Comparative%20Assessment%20Framework.%20Study%20Case%20Romania-Ukraine.%E2%80%99%20USV%20Annals%20of%20Economics%20and%20Public%20Administration,%20Vol.%C2%A019,%20N%C2%BA%C2%A02(30),%20p.%C2%A043-52.
http://scholar.google.com/scholar?q=Smolkin,%20Rachel%20(2007).%20%E2%80%98What%20the%20mainstream%20media%20can%20learn%20from%20Jon%20Stewart:%20No,%20not%20to%20be%20funny%20and%20snarky,%20but%20to%20be%20bold%20and%20to%20do%20a%20better%20job%20of%20cutting%20through%20the%20fog%E2%80%99,%C2%A0American%20Journalism%20Review,%20Vol.%C2%A029,%20N%C2%BA%C2%A03,%20p.%C2%A018-26.
http://scholar.google.com/scholar?q=Smyrnaios,%20Nikos%20(2016).%20%E2%80%98L%E2%80%99effet%20GAFAM:%20strat%C3%A9gies%20et%20logiques%20de%20l%E2%80%99oligopole%20de%20l%E2%80%99internet%E2%80%99.%C2%A0Communication%20Langages,%20(2),%20p.%C2%A061-83.
http://dx.doi.org/10.3917/comla.188.0061
http://scholar.google.com/scholar?q=Sobkowicz,%20Pawel%20(2013).%20%E2%80%98Quantitative%20Agent%20Based%20Model%20of%20User%20Behavior%20in%20an%20Internet%20Discussion%20Forum%E2%80%99,%20PLoS%20One,%20Vol.%C2%A08,%20N%C2%BA%C2%A012,%20p.%C2%A0e805-e824.
http://dx.doi.org/10.1371/journal.pone.0080524
https://www.foreignaffairs.com/articles/russian-federation/2015-11-03/putin-trolls-facebook
https://www.foreignaffairs.com/articles/russian-federation/2015-11-03/putin-trolls-facebook
http://scholar.google.com/scholar?q=Soldatov,%20Andrei;%20Borogan,%20Irina%20(2015).%20Putin%20trolls%20Facebook:%20Privacy%20and%20Moscow%E2%80%99s%20New%20Data%20Laws%20%5Bonline%5D%20Russia.%20November%2003.%20Retrieved%2011%20May%202016,%20from%20https://www.foreignaffairs.com/articles/russian-federation/2015-11-03/putin-trolls-facebook%20
http://scholar.google.com/scholar?q=Somma,%20Antonella;%20Gialdi,%20Giulia;%20Krueger,%20Robert;,%20Markon,%20Kristial;%20Frau,%20Claudia;%20Lovallo,%20Sylvia;%20Fossati,%20Andrea%20(2020).%20%E2%80%98Dysfunctional%20Personality%20Features,%20Non-Scientifically%20Supported%20Causal%20Beliefs,%20and%20Emotional%20Problems%20during%20the%20First%20Month%20of%20the%20COVID-19%20Pandemic%20in%20Italy.%E2%80%99%20Personality%20and%20Individual%20Differences,%20Vol.%C2%A0165,%202020,%20p.%C2%A0110-139.
https://doi.org/10.1016/j.paid.2020.110139
https://fr.statista.com/themes/2761/l-usage-des-reseaux-sociaux-en-france/
https://fr.statista.com/themes/2761/l-usage-des-reseaux-sociaux-en-france/
http://scholar.google.com/scholar?q=Statistica%20(2019).%20%E2%80%9CL%E2%80%99usage%20des%20r%C3%A9seaux%20sociaux%20en%20France%20%E2%80%93%20Faits%20et%20chiffres%E2%80%9D.%20Publi%C3%A9%20par%C2%A0Statista%20Research%20Department,%C2%A012%20Sept.%20Available%20at:%20https://fr.statista.com/themes/2761/l-usage-des-reseaux-sociaux-en-france/%20(accessed%2007%20February%202020).
http://scholar.google.com/scholar?q=Stewart,%20Jeanine;%20Oliver,%20Elizabeth;%20Cravens,%20Karen;%20Oishi,%20Shigehiro%20(2017).%20Managing%20millennials:%20Embracing%20generational%20differences.%C2%A0Business%20Horizons,%C2%A0Vol.%C2%A060,%20N%C2%BA%C2%A01,%20p.%C2%A045-54.
http://dx.doi.org/10.1016/j.bushor.2016.08.011
http://scholar.google.com/scholar?q=Stokes,%20Peter;%20Wall,%20Tony%20(2014).%20Research%20Methods,%20London%20(UK)%20Palgrave.
http://www.ibtimes.com/russian-internet-censorship-social-media-crackdown-make-it-easy-putin-stay-popular-1651078
http://www.ibtimes.com/russian-internet-censorship-social-media-crackdown-make-it-easy-putin-stay-popular-1651078
http://www.ibtimes.com/russian-internet-censorship-social-media-crackdown-make-it-easy-putin-stay-popular-1651078
http://scholar.google.com/scholar?q=Stone,%20Jeff%20(2014).%20Russian%20Internet%20Censorship,%20Social%20Media%20Crackdown%20Make%20It%20Easy%20for%20Putin%20to%20Stay%20Popular%20%5Bonline%5D%20Russia.%20June%2008.%20Retrieved%2002%20March,%202016,%20from%20http://www.ibtimes.com/russian-internet-censorship-social-media-crackdown-make-it-easy-putin-stay-popular-1651078%20


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 146

StrauSS, William; howe, Neil (2000). Millennials rising, The next great generation, New York, 
NY: Vintage Books.
Google Scholar http://dx.doi.org/10.17077/etd.005575

SuSLov, M. D. (2014). ‘Crimea Is Ours!’ Russian popular geopolitics in the new media 
age”. Eurasian Geography and Economics, Vol. 55, Nº 6, p. 588-609.
Google Scholar https://doi.org/10.1080/15387216.2015.1038574

tarhiNi, Ali; haSSouNa, Mohammad; aBBaSi, Muhammad; orozco, Jorge (2015). “Towards 
the acceptance of RSS to support learning: An empirical study to validate the technology 
acceptance model in Lebanon”, Electronic Journal of e-Learning, Vol. 13, Nº 1, p. 30-41.
Google Scholar

taNiS, Martin; vaN Der Louw, Marit; BuiJzeN, Moniek (2017). From empty nest to Social 
Networking Site: What happens in cyberspace when children are launched from the 
parental home? Computers in Human Behavior, Vol. 68, p. 56-63.
Google Scholar https://doi.org/10.1016/j.chb.2016.11.005

teo, Timothy; NoyeS, Jan (2011). “An assessment of the influence of perceived enjoyment 
and attitude on the intention to use technology among pre-service teachers: A structural 
equation modeling approach”, Computers & Education, Vol. 57, p. 1645-1653.
Google Scholar http://dx.doi.org/10.1016/j.compedu.2011.03.002

tiSSeraND-BarthoLe, Carole (2013). “Qwant. com, un nouveau moteur français”. Netsources, 
Issue 104, p. 14-15
Google Scholar

tuLGaN Bruce (2009). Not Everyone Gets a Trophy: How to manage generation Y New York, 
NY: Jossey Bass.
Google Scholar http://dx.doi.org/10.1002/9781119215073

turNer, Anthony (2015). “Generation Z: Technology and social interest”, The Journal of 
Individual Psychology, Vol. 71, Nº 2, p. 103-113.
Google Scholar http://dx.doi.org/10.1353/jip.2015.0021

tweNGe, Jean M. (2006). Generation me: Why today’s young Americans are more confident, 
assertive, entitled—and more miserable than ever before. New York, NY: Free Press.
Google Scholar

tyNkkyNeN, Veli-Pekka. (2019). The Energy of Russia. Cheltenham, UK: Edward Elgar 
Publishing.
Google Scholar http://dx.doi.org/10.4337/9781788978606

vaimaN, Vlad; BrewSter, Chris (2015). “How far do cultural differences explain the differences 
between nations? Implications for HRM”. The International Journal of Human Resource 
Management, Vol. 26, Nº 2, p. 151-164.
Google Scholar http://dx.doi.org/10.1080/09585192.2014.937969

vaLeNtiNe, Dawn; PowerS, Thomas, L. (2013). Generation Y values and lifestyle seg-
ments. Journal of Consumer Marketing, Vol. 30, Nº 1, p. 597-606.
Google Scholar http://dx.doi.org/10.1108/jcm-07-2013-0650

vaN De PaS, John; vaN BuSSeL, Geert-Jan (2015). “Privacy Lost—and Found?’ The information 
value chain as a model to meet citizens’ concerns, Electronic Journal of Information 
Systems Evaluation, Vol. 18, Nº 2, p. 185-195.
Google Scholar

vaNBerG, Aysem (2020). Informational privacy post GDPR—end of the road or the start of 
a long journey? The International Journal of Human Rights, p. 1-27.
Google Scholar https://doi.org/10.1080/13642987.2020.1789109

vaNDeN aBeeLe, Mariek, camPBeLL, Scott, eGGermoNt, Steven, & roe, Keith (2014). Sexting, 
mobile porn use, and peer group dynamics: Boys’ and girls’ self-perceived popularity, 
need for popularity, and perceived peer pressure. Media Psychology, 17(1), p. 6-33.
Google Scholar https://doi.org/10.1080/15213269.2013.801725

Vernette, Eric; hamDi-kiDar, Linda (2013). “Co-creation with consumers: who has the 
competence and wants to cooperate?”, International Journal of Market Research, Vol. 5, 
Nº 4, p. 2-20.
Google Scholar https://doi.org/10.2501/IJMR-2013-047

veNDiL PaLLiN, Carolina. (2017). “Internet control through ownership: the case of Russia”. Post-
Soviet Affairs, Vol. 33, Nº 1, p. 16-33.
Google Scholar http://dx.doi.org/10.1080/1060586x.2015.1121712

Venkatesh, Viswanath; thoNG, James; xu, Xin (2012). “Consumer Acceptance and Use of 
Information Technology: Extending the Unified Theory of Acceptance and Use of 
Technology”, MIS Quarterly, Vol. 36, Nº 1, p. 157-178.
Google Scholar http://dx.doi.org/10.2307/41410412

Viard, Rudy (2017). “Classement des Réseaux Sociaux [online] juin 28. Retrieved juin 2017, 
from https://www.webmarketing-conseil.fr/classement-reseaux-sociaux/
Google Scholar

waNG, Yinglei; haGGerty, Nicole (2011). “Individual Virtual Competence and Its Influence on 
Work Outcomes”, Journal of Management Information Systems, Vol. 27, Nº 4, p. 299-333.
Google Scholar http://dx.doi.org/10.2753/mis0742-1222270410

http://scholar.google.com/scholar?q=Strauss,%20William;%20Howe,%20Neil%20(2000).%20Millennials%20rising,%20The%20next%20great%20generation,%20New%20York,%20NY:%20Vintage%20Books.
http://dx.doi.org/10.17077/etd.005575
http://scholar.google.com/scholar?q=Suslov,%20M.%20D.%20(2014).%20%E2%80%98Crimea%20Is%20Ours!%E2%80%99%20Russian%20popular%20geopolitics%20in%20the%20new%20media%20age%E2%80%9D.%C2%A0Eurasian%20Geography%20and%20Economics,%C2%A0Vol.%C2%A055,%20N%C2%BA%C2%A06,%20p.%C2%A0588-609.
https://doi.org/10.1080/15387216.2015.1038574
http://scholar.google.com/scholar?q=Tarhini,%20Ali;%20Hassouna,%20Mohammad;%20Abbasi,%20Muhammad;%20Orozco,%20Jorge%C2%A0(2015).%20%E2%80%9CTowards%20the%20acceptance%20of%20RSS%20to%20support%20learning:%20An%20empirical%20study%20to%20validate%20the%20technology%20acceptance%20model%20in%20Lebanon%E2%80%9D,%20Electronic%20Journal%20of%20e-Learning,%20Vol.%C2%A013,%20N%C2%BA%C2%A01,%20p.%C2%A030-41.
http://scholar.google.com/scholar?q=Tanis,%20Martin;%20Van%20Der%C2%A0Louw,%20Marit;%20Buijzen,%20Moniek%20(2017).%20From%20empty%20nest%20to%20Social%20Networking%20Site:%20What%20happens%20in%20cyberspace%20when%20children%20are%20launched%20from%20the%20parental%20home?%C2%A0Computers%20in%20Human%20Behavior,%20Vol.%C2%A068,%20p.%C2%A056-63.
https://doi.org/10.1016/j.chb.2016.11.005
http://scholar.google.com/scholar?q=Teo,%20Timothy;%20Noyes,%20Jan%20(2011).%20%E2%80%9CAn%20assessment%20of%20the%20influence%20of%20perceived%20enjoyment%20and%20attitude%20on%20the%20intention%20to%20use%20technology%20among%20pre-service%20teachers:%20A%20structural%20equation%20modeling%20approach%E2%80%9D,%20Computers%20&%20Education,%20Vol.%C2%A057,%20p.%C2%A01645-1653.
http://dx.doi.org/10.1016/j.compedu.2011.03.002
http://scholar.google.com/scholar?q=Tisserand-Barthole,%20Carole%20(2013).%20%E2%80%9CQwant.%20com,%20un%20nouveau%20moteur%20fran%C3%A7ais%E2%80%9D.%20Netsources,%20Issue%20104,%20p.%C2%A014-15
http://scholar.google.com/scholar?q=Tulgan%20Bruce%20(2009).%20Not%20Everyone%20Gets%20a%20Trophy:%20How%20to%20manage%20generation%20Y%20New%20York,%20NY:%20Jossey%20Bass.
http://dx.doi.org/10.1002/9781119215073
http://dx.doi.org/10.1353/jip.2015.0021
http://scholar.google.com/scholar?q=Twenge,%20Jean%20M.%20(2006).%20Generation%20me:%20Why%20today%E2%80%99s%20young%20Americans%20are%20more%20confident,%20assertive,%20entitled%E2%80%94and%20more%20miserable%20than%20ever%20before.%20New%20York,%20NY:%20Free%20Press.
http://scholar.google.com/scholar?q=Tynkkynen,%20Veli-Pekka.%20(2019).%20The%20Energy%20of%20Russia.%20Cheltenham,%20UK:%20Edward%20Elgar%20Publishing.%20doi:%20https://doi.org/10.4337/9781788978606%20
http://dx.doi.org/10.4337/9781788978606
http://scholar.google.com/scholar?q=Vaiman,%20Vlad;%20Brewster,%20Chris%20(2015).%20%E2%80%9CHow%20far%20do%20cultural%20differences%20explain%20the%20differences%20between%20nations?%20Implications%20for%20HRM%E2%80%9D.%C2%A0The%20International%20Journal%20of%20Human%20Resource%20Management,%C2%A0Vol.%C2%A026,%20N%C2%BA%C2%A02,%20p.%C2%A0151-164.
http://dx.doi.org/10.1080/09585192.2014.937969
http://scholar.google.com/scholar?q=Valentine,%20Dawn;%20Powers,%20Thomas,%20L.%20(2013).%20Generation%20Y%20values%20and%20lifestyle%20segments.%C2%A0Journal%20of%20Consumer%20Marketing,%20Vol.%C2%A030,%20N%C2%BA%C2%A01,%20p.%C2%A0597-606.
http://dx.doi.org/10.1108/jcm-07-2013-0650
http://scholar.google.com/scholar?q=Van%20de%20Pas,%20John;%20van%20Bussel,%20Geert-Jan%20(2015).%20%E2%80%9CPrivacy%20Lost%E2%80%94and%20Found?%E2%80%99%20The%20information%20value%20chain%20as%20a%20model%20to%20meet%20citizens%E2%80%99%20concerns,%20Electronic%20Journal%20of%20Information%20Systems%20Evaluation,%20Vol.%C2%A018,%20N%C2%BA%C2%A02,%20p.%C2%A0185-195.
http://scholar.google.com/scholar?q=Vanberg,%20Aysem%20(2020).%20Informational%20privacy%20post%20GDPR%E2%80%94end%20of%20the%20road%20or%20the%20start%20of%20a%20long%20journey?%20The%20International%20Journal%20of%20Human%20Rights,%20p.%C2%A01-27.
https://doi.org/10.1080/13642987.2020.1789109
http://scholar.google.com/scholar?q=Vanden%20Abeele,%20Mariek,%20Campbell,%20Scott,%20Eggermont,%20Steven,%20&%20Roe,%20Keith%20(2014).%20Sexting,%20mobile%20porn%20use,%20and%20peer%20group%20dynamics:%20Boys%E2%80%99%20and%20girls%E2%80%99%20self-perceived%20popularity,%20need%20for%20popularity,%20and%20perceived%20peer%20pressure.%C2%A0Media%20Psychology,%C2%A017(1),%20p.%C2%A06-33.
https://doi.org/10.1080/15213269.2013.801725
http://scholar.google.com/scholar?q=Vernette,%20Eric;%20Hamdi-Kidar,%20Linda%20(2013).%20%E2%80%9CCo-creation%20with%20consumers:%20who%20has%20the%20competence%20and%20wants%20to%20cooperate?%E2%80%9D,%20International%20Journal%20of%20Market%20Research,%20Vol.%C2%A05,%20N%C2%BA%C2%A04,%20p.%C2%A02-20.
https://doi.org/10.2501%2FIJMR-2013-047
http://scholar.google.com/scholar?q=Vendil%20Pallin,%20Carolina.%20(2017).%20%E2%80%9CInternet%20control%20through%20ownership:%20the%20case%20of%20Russia%E2%80%9D.%20Post-Soviet%20Affairs,%20Vol.%C2%A033,%20N%C2%BA%C2%A01,%20p.%C2%A016-33.
http://dx.doi.org/10.1080/1060586x.2015.1121712
http://scholar.google.com/scholar?q=Venkatesh,%20Viswanath;%20Thong,%20James;%20Xu,%20Xin%20(2012).%20%E2%80%9CConsumer%20Acceptance%20and%20Use%20of%20Information%20Technology:%20Extending%20the%20Unified%20Theory%20of%20Acceptance%20and%20Use%20of%20Technology%E2%80%9D,%20MIS%20Quarterly,%20Vol.%C2%A036,%20N%C2%BA%C2%A01,%20p.%C2%A0157-178.
http://dx.doi.org/10.2307/41410412
https://www.webmarketing-conseil.fr/classement-reseaux-sociaux/
http://scholar.google.com/scholar?q=Viard,%20Rudy%20(2017).%20%E2%80%9CClassement%20des%20R%C3%A9seaux%20Sociaux%20%5Bonline%5D%20juin%2028.%20Retrieved%20juin%202017,%20from%20https://www.webmarketing-conseil.fr/classement-reseaux-sociaux/%20
http://scholar.google.com/scholar?q=Wang,%20Yinglei;%20Haggerty,%20Nicole%20(2011).%20%E2%80%9CIndividual%20Virtual%20Competence%20and%20Its%20Influence%20on%20Work%20Outcomes%E2%80%9D,%20Journal%20of%20Management%20Information%20Systems,%20Vol.%C2%A027,%20N%C2%BA%C2%A04,%20p.%C2%A0299-333.
http://dx.doi.org/10.2753/mis0742-1222270410


Tracing Digital Fragmentation at the User Level: Gen Y & Gen Z from a European Perspective 147

wiLkiNSoN, David (2016). “Who are “Generation Z” and what it means for your organisation 
[online]. March 08. Retrieved March 23, 2016, from https://www.linkedin.com/pulse/
who-generation-z-what-means-your-organisation-david-wilkinson
Google Scholar

wiLLiamS, J. Patrick (2006). ‘Authentic identities: Straightedge subculture, music, and the 
internet’, Journal of Contemporary Ethnography, Vol. 35, Nº 2, p. 173-200.
Google Scholar https://doi.org/10.1177/0891241605285100

woNG, IpKin; Wan, Yim; Gao, Jennifer (2017). ‘How to attract and retain Generation Y 
employees? An exploration of career choice and the meaning of work’. Tourism 
Management Perspectives, Vol. 23, p. 140-150.
Google Scholar http://dx.doi.org/10.1016/j.tmp.2017.06.003

wu, Dazhong; ray, Gautam; whiNStoN, Andrew (2008) Manufacturers’ Distribution Strategy 
in the Presence of the Electronic Channel”, Journal of Management Information Systems, 
Vol. 25, Nº 1, p. 167-198.
Google Scholar http://dx.doi.org/10.2753/mis0742-1222250107

xia, Feng; hSu, Ching-Hsien; Liu, Xiaojing; Liu, Haifeng; Ding, Fangwei; zhaNG, Wei (2015). 
“The power of smartphones”, Multimedia Systems, Vol. 21, Nº 1, p. 87-101.
Google Scholar http://dx.doi.org/10.1007/s00530-013-0337-x

yaDav, Manjit; PavLou, Paul (2014). “Marketing in Computer-Mediated Environments: 
Research Synthesis and New Directions.” Journal of Marketing, Vol. 78, Nº 1, p. 20-40.
Google Scholar http://dx.doi.org/10.1509/jm.12.0020

yaGi, Noriko, and kLeiNBerG, Jill (2011). Boundary work: An interpretive ethnographic 
perspective on negotiating and leveraging cross-cultural identity. Journal of International 
Business Studies, Vol. 42, Nº 5, p. 629-653.
Google Scholar http://dx.doi.org/10.1057/jibs.2011.10

zhaNG, Hong; yaoBiN Lu; Sumeet Gupta; LiNG Zhao (2014). “What Motivates Customers to 
Participate in Social Commerce? The Impact of Technological Environments and 
Virtual Customer Experiences.” Information & Management, Vol. 51, Nº 8, Elsevier B.V., 
p. 1017-30.
Google Scholar https://doi.org/10.1016/j.im.2014.07.005

zhaNG, Xing-Zhou; LiuN, JiNG-Jie and Xu, zhi-wei Xu (2015). Tencent and Facebook data 
validate Metcalfe’s law. Journal of Computer Science and Technology,  30(2), 
p. 246-251.
Google Scholar https://doi.org/10.1007/s11390-015-1518-1

https://www.linkedin.com/pulse/who-generation-z-what-means-your-organisation-david-wilkinson
https://www.linkedin.com/pulse/who-generation-z-what-means-your-organisation-david-wilkinson
http://scholar.google.com/scholar?q=Wilkinson,%20David%20(2016).%20%E2%80%9CWho%20are%20%E2%80%9CGeneration%20Z%E2%80%9D%20and%20what%20it%20means%20for%20your%20organisation%20%5Bonline%5D.%20March%2008.%20Retrieved%20March%2023,%202016,%20from%20https://www.linkedin.com/pulse/who-generation-z-what-means-your-organisation-david-wilkinson%20
http://scholar.google.com/scholar?q=Williams,%20J.%20Patrick%20(2006).%20%E2%80%98Authentic%20identities:%20Straightedge%20subculture,%20music,%20and%20the%20internet%E2%80%99,%C2%A0Journal%20of%20Contemporary%20Ethnography,%20Vol.%C2%A035,%20N%C2%BA%C2%A02,%20p.%C2%A0173-200.
https://doi.org/10.1177%2F0891241605285100
http://scholar.google.com/scholar?q=Wong,%20IpKin;%20Wan,%20Yim;%20Gao,%20Jennifer%20(2017).%20%E2%80%98How%20to%20attract%20and%20retain%20Generation%C2%A0Y%20employees?%20An%20exploration%20of%20career%20choice%20and%20the%20meaning%20of%20work%E2%80%99.%20Tourism%20Management%20Perspectives,%20Vol.%C2%A023,%20p.%C2%A0140-150.
http://dx.doi.org/10.1016/j.tmp.2017.06.003
http://scholar.google.com/scholar?q=Wu,%20Dazhong;%20Ray,%20Gautam;%20Whinston,%20Andrew%20(2008)%20Manufacturers%E2%80%99%20Distribution%20Strategy%20in%20the%20Presence%20of%20the%20Electronic%20Channel%E2%80%9D,%20Journal%20of%20Management%20Information%20Systems,%20Vol.%C2%A025,%20N%C2%BA%C2%A01,%20p.%C2%A0167-198.
http://dx.doi.org/10.2753/mis0742-1222250107
http://scholar.google.com/scholar?q=Xia,%20Feng;%20Hsu,%20Ching-Hsien;%20Liu,%20Xiaojing;%20Liu,%20Haifeng;%20Ding,%20Fangwei;%20Zhang,%20Wei%20(2015).%20%E2%80%9CThe%20power%20of%20smartphones%E2%80%9D,%20Multimedia%20Systems,%20Vol.%C2%A021,%20N%C2%BA%C2%A01,%20p.%C2%A087-101.
http://dx.doi.org/10.1007/s00530-013-0337-x
http://scholar.google.com/scholar?q=Yadav,%20Manjit;%20Pavlou,%20Paul%20(2014).%20%E2%80%9CMarketing%20in%20Computer-Mediated%20Environments:%20Research%20Synthesis%20and%20New%20Directions.%E2%80%9D%20Journal%20of%20Marketing,%20Vol.%C2%A078,%20N%C2%BA%C2%A01,%20p.%C2%A020-40.
http://dx.doi.org/10.1509/jm.12.0020
http://scholar.google.com/scholar?q=Yagi,%20Noriko,%20and%20Kleinberg,%20Jill%20(2011).%20Boundary%20work:%20An%20interpretive%20ethnographic%20perspective%20on%20negotiating%20and%20leveraging%20cross-cultural%20identity.%20Journal%20of%20International%20Business%20Studies,%20Vol.%C2%A042,%20N%C2%BA%C2%A05,%20p.%C2%A0629-653.
http://dx.doi.org/10.1057/jibs.2011.10
http://scholar.google.com/scholar?q=Zhang,%20Hong;%20Yaobin%20Lu;%20Sumeet%20Gupta;%20Ling%20Zhao%20(2014).%20%E2%80%9CWhat%20Motivates%20Customers%20to%20Participate%20in%20Social%20Commerce?%20The%20Impact%20of%20Technological%20Environments%20and%20Virtual%20Customer%20Experiences.%E2%80%9D%20Information%20&%20Management,%20Vol.%C2%A051,%20N%C2%BA%C2%A08,%20Elsevier%20B.V.,%20p.%C2%A01017-30.
https://doi.org/10.1016/j.im.2014.07.005
http://scholar.google.com/scholar?q=Zhang,%20Xing-Zhou;%20Liun,%20Jing-Jie%20and%20Xu,%20Zhi-Wei%20Xu%20(2015).%20Tencent%20and%20Facebook%20data%20validate%20Metcalfe%E2%80%99s%20law.%20Journal%20of%20Computer%20Science%20and%20Technology,%2030(2),%20p.%C2%A0246-251.
https://doi.org/10.1007/s11390-015-1518-1

